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AHTVITpeH,EI,bI B MapKeTuHre: 410 W3 NMPpUBbIYHbLIX MNOAXOO0B MOXET HaBpeAUTb

6usHecy B 2021 roay

LLlecmb cmpameaud, om Komopbix cmoum omka3amasCsi
https://www.sostav.ru/publication/antitrendy-v-marketinge-47281.html

Hauano 2o0a — epemsi, koe0a MHO2ue KOMaHuUuU rnepecmampuearom ceoli MapKkemuHe u ¢hopmupyrom
cmpameeauu pabomsbl Ha 6nuxadwuli nepuod. Kak He cogepwiumb oOwUubOoK u He criumb brodxemsl
Ha uHcmpymeHmabl, Komopbsie bonbwe He pabomarom? Kak He Hagpedumb 6U3HEcy ycmapeswum

rnodxodom? [Mpo ceoli mon aHmMumpeHOo8 pacckasbieaem CEQ Digital Budget AnekcaHdp CmenaHos.
Digital no npuBbIuke

MpuBbIYHbIE LUDPOBLIE MEXAHWUKN B MapKeTUHre MoryT ObiTb He Bceraa addektuBHbl. K npumepy, ecnu
Bbl Npeanaraete odnanH-ycryrm Ha y3kOM perMoHarnibHOM  pblHKE, OuaXKuTan-kaHanbl  MoryT
n He cpaboTaTb. HyXHO BKMoYaTb KpeaTWB M NMOBUTbL KIMEHTOB B Hambornee BOCTPeOOBAHHbLIX Y HUX

MecTax.

Ecnn, Hao6opoT, Bbl NPMBLIKIN TOMBKO K OchriaiHy U NbiTaeTecb KOHKYpMpoBaTb C GaHHeEpamu B CETH,
nepecMoTpuTe CBOM Moaxodbl. [JeNcTBUS Mo NpMBLIYKE MOFYT HaHECTU Bpend MapKeTUHry u GusHecy,

NMo3TOMY BaXKHO BCerfa KpUTUYECKM OLEHNBATb KaXKAbIN Lar U 4ercTBOBaTb CTpaTerniyecku.
Cnenown KOHTEKCT

KoHTekcTHas peknama — 3TO XOPOLWIMM WHCTPYMEHT TONbKO MPW YCINOBUW, €CIM Bbl 3HAeTe, 3a4em
OH MMeHHO BaM. MHorve komnaHuM BkragbiBatoT GeweHble geHbrn B AdWords Bcnenyto, Haxogscb
B OY€Hb KOHKYPEHTHOW Huwe. PesynbTaTta HET? M3yunTte KOHKYpPEHTOB, MOCMOTPUTE HA UX NPUCYTCTBUE
Ha pasHbIX Nnowagkax. Bo3amMoXxHO, MCNonb3oBaHME B peKname TPaaWUUOHHBbIX METOOOB C BbICOKOWM
KOHKYpEeHUMen oKaxeTcs Ans Bac MeHee aP(eKTMBHO, YeM MOUCK HOBbIX, HO Boriee pesynbTaTUBHbIX

KaHanoB.

«HeHacTOAWMN» KOHTEHT
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MoroHsa 3a pap,leaanoﬁ 3KOHOMMEN B nepuoa Kpu3nmca 4acCcto MOXeT HaBpeauTb Sd)d)eKTVIBHOMy
MapKETUHry. doTo 13 GecnnaTHbIX CTOKOB W NUMOBLIE OT3bIBbI OGOﬁﬂyTCﬂ ropa3go nopoxe Ballen

penyTtaummn, 4em camMaa npocrtas (*)OTOCGCCI/IF! ana npoaykra.

danblmMBbIA  KOHTEHT OTTankuBaeT ayauToputo, OCOGEHHO B 3MOXy HOBOW WCKPEHHOCTU. A BOT
HacTosLee XenaHve y3HaTb CBO LIENeBYH) ayauMTOPUIO M NMPUHECTU Nonb3y Bcerga OyaeTt paboTtatb
Ha 6peHa. MNMpegnoxute knueHTam Gaptep (CkMakn, nogapku, Kawbek) B 0bMeH Ha HacTosLme OT3bIBbI
N pekomeHaaumm: 3T0 NOMOXET HanaauTb KOHTAKT, a Takke NONy4nTb UCKPEHHUI pmnabek Ha NpoaykKT

n BpeHa.
HaBsa3uuBoe B3anmogencteue

B omsanHe — cnoxHas aHumauus, durypbl 1 6pockue Buaeo. Ha cantax — akTuBHble BChblBalOLWmMe
OKHa, KOTOpble HEBO3MOXHO 3aKpbITb. Bce HaBsi3uMBbLIE areMeHTbl 00bIYHO pasapaxaroT norib3oBaTens,
3aKpbIBalOT OT HEro MHAPOPMATUBHbBIA KOHTEHT, a yBenunyeHne KOHBeEpCUn ¢ UX ncnonb3oBaHnem boiBaeT

Jarneko He Bceraa.

UTobbl NOHSATL, KakK UX BHEOPEHME BNMSIET Ha KOHBepcuto, caenante A/B-TecTMpoBaHue 1M npMHMManTe
pelleHne Ha OCHOBE MofyyeHHbIX undp. Lndposnsaumnsa npoLeccoB — 3TO Bcerga pacTylumin TpeHs,

a BOT HeOOOCHOBaHHbIE BPOCKME AeTanu fy4dlle BCEro He UCMomnb30BaThb.
UrHopupoBaHue coumnanbHON OTBETCTBEHHOCTU

Mo gaHHBIM AMEpPUKaAHCKOW accounauumn mapkeTuHra, 56% onpoLleHHbIX MHTEPECYIOTCS, Kak BpeHabl
nomorarT OpYyrMM KOMM@HUAM U KOHKYpPeHTaM nepexutb naHgemuio. OxugaHus ayautopuu
0 6e3onacHOCTM MPOU3BOACTBA M BCEX MPOLECCOB BHYTPUM KOMMaHum Bo3pocnm — 40% OMpoLUEHHbIX
AmepukaHckon Accoumaumm PeknamHbix AreHTcTB (4A) nogTBepamnu, 4TO UM BaXKHO 3HaTb, Kak Openg

pearvpyeT Ha KOPOHaKpPU3NC N Kakue AeNCTBUS NpearnpuHMMaeT.

MaHgemus BbICBETUNA [OaBHO BOCxoasume TpeHabl Ha pblHKE: yCTOVI‘-II/IBOCTb N KoprnopaTnBHasa

coumarnbHas OTBETCTBEHHOCTb — 3TO TO, O YEM HY>XKHO AymMaTb 6usHecy noboro macwtaba.

Mokynatenu ctanu 6onee n3bupaTtenbHbl: eCny KOMMNaHus BeAeT CBON GU3HEC He3KOoNorn4yHo, BpeauTt
UM COBCEM He AyMaeT O nonb3e obliecTtBe — KNMeHTbl ByayT ronocoBaTb MPOTUB Takux GpeHOoB

py6neM. 9710 BaXkHOe 06CTOATENLCTBO CTOUT Y4UTbIBaTb U B MApKETUHIOBbIX KOMMYHUKaLNAX.

OT1cyTCcTBME FMOKOCTH



https://www.marketingdive.com/news/4as-56-of-consumers-interested-in-brands-covid-19-initiatives/574728/
https://www.marketingdive.com/news/4as-56-of-consumers-interested-in-brands-covid-19-initiatives/574728/
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KpI/I3I/IC BHEC W3MEHEHUA B I'IpVIBbI‘-IHbIm yKnag Ku3Hu, W niaHnpoBaHUe 6VI3HeC-I'IpOL|,eCCOB—
He ucknto4veHue. Nonck ctabunbHOCTM B nepunoa HeornpeaesnieHHOCTU Horga MoXXeT HeratTMBHO CKa3aTbCA
Ha pe3yrbTaTtax. Korga PbIHOK HaxoauTCsA BTyp6yJ'IeHTHOM COCTOAHUN, BaXHO YMETb ObITb FVI6KVIM,
6bICTp0 TECTUPOBATb TUMNOTE3bl U HACTpamBaTb MAPKETUHI B 3aBUCUMOCTU OT TOro, 4TO paGOTaeT,

a He YTO NpuBbIYHO.

lMoaToMy BHUMATENBHO U KPUTUYECKN OLIEHMBANTE CBO HULLY, padmep OusHeca, TOBapHble KaTeropuu,
N3BECTHOCTb BpeHaa n uwmTe CBOWM MHAMBUAYaNbHbIA KU paboTatowmi nogxod. NomHuTe, 4TO B Nepuoa
Kpu3mca BOCCTAHOBWUMNUCb W BbIPOCNIN WMEHHO Te KOMMaHUKW, KOTOpble MNposiBAANU  MOKOCTb,

a yHuBepcalbHble noaxoabl — 3TO MI/ICb, KOTOprIZ BbIFrOAEH TOJ1bKO npeactaBuUTendam I/IHCbO6I/13a.

SEOQO cerogHsi: Ha YTO OPUEHTUPOBATLCA U OT Yero oTkasaTbCH

Kakumum npuemamm ctomT nonb3oBatbes B 2021 rogy, pacckasbiBaeT areHTCTBO Netpeak
https://www.sostav.ru/publication/seo-segodnya-47406.html

B SEO nocTteneHHO BCE MEHSAETCS: OAHN MHCTPYMEHTbI CTAHOBATCS 6onee NonynsipHbIMKU, a HEKOTOpbIE
yXoadaT B HeObITHe. AHaTonun boHgapeHko, Tumnug komaHgbl SEO-cneumanuctos B areHTcTBe Netpeak,
pacckasarn, kakme HanpaBrieHus cendac akTyanbHbl U Ha Kakne ULLKM CTOMT ob6paTnTb BHUMaHue B 2021

roay.
KoHTeHT

Google Bcerga roBopuTt, 4T0 caMoe rfaBHOE Ha Ballel CTPaHWULEe — KOHTEHT, KOTOPbIA AOMKEH ObITb
nonesHbIM ANns nonb3oBatens. MNopa oTkasbiBaTbcs OT knaccuveckmx SEO-TeKCTOB ¢ HENMOBKUM Habopom
Knto4eBMKoB. MHoOrMe MHTEepHeT-mMarasuHbl nepexoasit Ha 6rokM onucaHusi TOBapoB C TEXHUYECKUMU

XapaKTepuctmkamm, KotTopble HAMHOro noriesaHee U coaepxarteribHee.

UT0 )Xe KacaeTcsl kapTO4KM TOBApPOB, XOPOLIO paboTatoT OT3biBbl. PekomeHayeM BbiOMpaTh Hanbornee
MapXXMHanbHble TOBapbl M CTUMYNMPOBaTL MOKynaTenen ocTaBnsaTb 06paTHy0 CBA3b — 3TO npuBeaeT

K pOCTy B Bblaauve.
Mukpopa3meTka

Mwukpopa3smeTka npegHasHaveHa Ansi Toro, Y4Tobbl B Bblgave oToOpaKanmcb AOMONHUTESNbHbIE GrOKM:

FAQ, penTuHrn, ueHa, BanoTa, KOMYECTBO TOBApOB M Tak Aanee. Ho y MMKpopasMeTKkn ecTb u apyroe
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npegHasHa4eHne — C ee NnoMoLLbH NMOUCKOBbIE CUCTEMDbI JTy4lle BOCNPUHUMAKT KOHTEHT, KOTOprIZ €CTb

Ha BalleM canTe.

COBeTyI'O MCKaTb noaxoadlyro MUKPOPa3METKY He TOJIbKO B CrpaBKe Google, HO MBschema.org.

Hanpuwmep, B cnpaBke Google MnkpopasMeTku Ans CTpaHuL, ¢ ycryramu HeT, a B Schema.org ecTb.

HekoTopble Tunbl MUKpOpasmMeTknm Mexay cobor KoHdnukTyioT. Ecnm Ha kapTouyke TOBapa ecTb
MukpopasmeTka Product n FAQ, To B Bblga4e He GyaeT BbIBOAUTHCHA OMOK C BONpocaMyn M OTBETaMM,
notomy 4to Product y Google B nproputeTe. Ho Bce xe 6nok FAQ yeenuunsaet CTR Bawen ctpaHuubl.

Bbl MOXeTE NoaKCcnepuMeHTMpoBaTh 1 NOCNEe Yero CHeCTU MukpopasmeTky Product unum xe FAQ.
CcbInku

B atom 6noke Bce 6e3 nMamMeHeHUn — cnegum 3a YMNCTOTON U AMHAMUKOW. MOXHO BblAenuTb 4deTbipe

OCHOBHbIX NMOKa3aTtesid, Ha KOTOpble CTOUT OPUEHTUPOBATLCA:

[uHamuka noaBneHnst HOBbIX CCbINOK. Ecnn Bbl BUAUTE aHOMaNUIO unm pe3|<vu7| POCT, CTOUT O6paTVITbCFI

K SEO-cneumanucty, 4tobbl y3HaTb BCe geTanu.
[unHamuka ccbinarowmxca ctpaHuy,. OHa gomkHa NaBHO MATUM BBEPX U HUKAK MHAYE.

OTTOK ceblnatowmxcs cTpaHul,. CanT MOXEeT 3aKpbITbCsl, €F0 MOryT B3fioMaTh, ECN Briadenblibl PeLLmnnm

ybpaTb BCe CCbIfikn — Torga HabngaeTcs Npocagka, KOTOPYH HY)XHO NobbICTpee 3aMeHUTb.

KayecTBo OOHOPOB. HWKTO HE CMOXET OTBETUTb, KAKUM QOIKHO OblTb kadecTBo. CTOUT OpUeHTnpoBaTbCA

Ha TOMNOBbIX KOHKYPEHTOB. Ecnu Bawum nokasatenu HWxe, Toraa Bbl NOHMMaEeTe, Kyda HY>XHO pacTu.

YMYL

Your Money or Your Life — canTbl, KOTOpble BRMSIOT Ha Bally XWU3Hb. [og aTm Tunbl NOOXOAAT CanTbl
N3 KaTeropyum MeguuuHbl, HOBOCTENW, cOBeTOB, Xx066u, duHaHCOB U npaBa, Hayku. C kaxgbim
o6HoBneHveM Google Bce TwaTtenbHee Mx NpoBepsieT, NO3TOMY 34eCb CTOUT NOMb30BaTbCSA METOAOM

oueHkun E-A-T.

Expertise, Authoritativeness or Trustworthiness (akcnepTHOCTb, aBTOPUTETHOCTb UIN JOCTOBEPHOCTb) —
OAWH N3 BaXXHenLWmnx metoaos oueHkn YMYL-cTpanuu. Hanpumep, Ha canTte MeamuUnHCKOM TEMaTUKN BCE

cTaTby OOMMKHbI ObiTb HanMcaHbl Bpayamu, oTAeNbHO fobaBneH pasgen ¢ MHdopMauuein o nepcoHarne
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CCGpTI/IdJI/IKaTaMI/I, OOCTUXEeHUAMUN, CCbIfIkaMh Ha UX couceTun, ycnyru, KoOTopble OHU NpenoctaBnAroT,
M OT3bIBbl KNMEHTOB. Ecnn Bce BblLLlenepe4vncrieHHoe y Bac OTCYTCTBYeT, TO C KaXOblM oOHOBREHUEM

caunt bygeT npocenaTb Bce GonbLue.
SERM

SERM — 370 ynpaBneHue penyTaumenh B NouckoBonm Bbigadye. SEO  HaynHaeT nnoTHO
B3anmogencteoBate ¢ SERM, notomy 4tO penytauma BAMAET Ha OpraHuMYeckyto Bblgady. YToObl
NpPoBeEpPUTb TOHANBHOCTb penyTaluu, BBeAUTE B NMOUCKOBOWN CTPOke BpeHa n gobaBbTe KYeBOE CrOBO
«OT3biBbI». ECnn Bbl HEe BxoguTe B TON-10 CTpaHuy Bblgayum, Torga penyrtauus oTpuuaTtenbHad mnm

HenTparnbHas.

Ecnn penytaumsa y Bawero canTa He NOSIOXUTENbHAs, 3HA4uMT Tekywen paboTbl HegoCTaTOYHO.
M3HayanbHO HYXXHO NOHATb NPUYNHY. BO3MOXHO, €CTb ABHble Npobnembl B OM3Hece, B NpeaocTaBneHum
ycnyr, KOTopble OblfM 3aMeyeHbl B 0T3biBax. Torga Hy)KHO CBA3aTbCSA C HEYAOBNETBOPEHHBIMU KIMEHTAMMU

ansa pewenns npobnem. SERM — aTo pacTywun TpeHa, No3ToMy 30eCb CTOUT AepxaTb PyKy Ha nynbce.
MobunbHasa Bepcus

YT0Obl HaNTWN OWKMBKN M NOHATb, YTO HYXXHO AenaTb B npouecce onTummusaumm camta nog mobunbHoe
YCTPOWCTBO, MOXeTe NMoCMOTpeTh ABa oTyeTa B Google Search Console. NepBbit NokaxeT CKOPOCTb

3arpysKku 1 CnMcok HeapeKkTnBHbIX url-oB..

BTopoinn — yno6cTtBo And MOOGUNbHBIX YCTPONCTB (BO3MOXHO, Ball GaHHep 3aHMMaeT BECb 3KpaH Min

TEKCT CITULLKOM BOrbLUIOW, ManeHbKNUN).

Takke MOXHO NPOBEPUTb AOMONHUTENBHO CalTbl (KAPTOYKM TOBApPOB, KAaTEropwui, CTpaHWL, YCIyr)
Ha owmnbkn B cepBuce. Tak Bbl OygeTe yBepeHbl, YTO Kaxdblh OIOK KOPPEKTHO oOTOoOpaxaeTtcs

noJsib3oBaTensam OeBancoB.
KoHKypeHTbI

Bcerga ctouTb perynspHo aHanu3upoBaTb KOHKYPEHTOB, YTOObl HanMTu Kakue-To duwkn. Hanpumep,
y UHTEepHeT-Mara3nHa «Po3eTka» cTpaHuubl FOpogoB ONTUMU3MPOBAHbI MO NarMHaumMio — cTpaHvua #2

B pa3gene HoyTOykoB nof XapbKoB, @ €Cnv NOCMOTpeTb CcTpaHuuy #3, #4, 1o ato yxxe Opecca v J1bBoB.

BekTop Ha 2021 roa
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Ocoboe BHUMaHWE CTOUT O6paTVITb Ha CKOPOCTb 3arpy3kum CTpaHULUbl. C nocnegHum OOHOBEHMEM

Google BbINyCTWUJ1 €Lle TPU NoKasaTend, Ha KOTOpble OPUEHTUPYIOTCA MOUCKOBbIE CUCTEMDbI:

LCP (Largest Contentful Paint) — Bpems oTpucoBku Hanbonee KpynHoro 6noka, KOTopble eCTb Ha BalLEM

caunte (n3obpaxeHus, suaeo). Google pekomeHnayeT, 4TOObl CKOPOCTb 3arpy3ku bbina MeHbLue 2,5 CeKyHA.

FID (First Input Delay) — Bpems mexay nepBbiM B3aMMOAENCTBMEM CO CTpaHuUen n otBeToM Bpay3sepa.
Korga ctpaHuua 3arpysuvnacb, Bbl HaXnmaeTe Ha nobyto KHOMKY MM nepexoauTe Mo cebifke — naet
3anpoc Ha cepBep. To BpeMsi, KOTOPOE Bbl TpaTUTE Ha oxmaaeHue, u ectb FID. »KenaTtenbHo, 4TOOLI

ckopocTb 6bina meHbLue 100 mc.

CLS (Cumulative Layout Shift) — nokasaTenb TOro, HaCKOMbKO 3f1IEMEHTbI Ha CTPaHMLE COBMELLATCA
BO Bpems 3arpy3ku. Hanpumep, ectb 650K, KOTOPbLIN MOSBASIETCA B Hayane 3arpys3ku, fnocre 4ero
OH MOXET cMmeLlaTbes BHM3. Google aTo He NPMBETCTBYET, NO3TOMY MoKa3aTesb AOMKEH OblTb MeHbLUe
0,1.

Google yunTcs 30HMpOBaTb TEKCTOBYID WMH(POPMALMIO Ha CTPaHWULIE M UCMONb3oBaTb 3TU dparMeHTbl
B paHxupoBaHuu. Cuctema MoHMMaeT, rOe pacronioXeH TekcT. Hanpumep, matepuan, KoTopble
HaxoguTcs BHM3Y cTpaHuubl, Google He BOCMpuMHUMAaET kak OYeHb MonesHblt 6rnok. CooTBETCTBEHHO,

TakoW TekcT ByaeT Nnoxo paHxupoBaTb.

He cTtouT 3abbiBaThb, YTO NaHAEMUS HUKyAA HE YXOOUT U TO, 4YTO y Bac BbIsio B odpnanHe, Hy>XHO Nockopee
nepeBoauTb B OHMAKMH, €Cnun Bbl BAPYT eLle 3Toro He caenanu. PaHblle Mbl MOHUTOPUN MHAOPMaLMIO
B UHTEPHETE, a 3a NOKYyNKoW BO3BpallanMcb B OonanvH TO4YKy, HO Mup nporpeccupyet. [loaTomy

BHeapsanTe 3D-n3obpaxeHns, OHNanH-KOHCYNbTauMN N HE OrpaHNYMBaNTECH OQHMM TUMOM OOCTaBKM.

AKTMBM3M, co3ngaHve u 300poBbe. dentsu HasBana noTpeduTenbckue TpeHAabl
2030

MoTpebutenn HauvHaloT Gonblle 3a60TUTLCA O 3[0POBbE W YAEnNsATb BHUMaHWE 3SKONOrMYECKUM
npobnemam. Kpome TOro, pacteT 3anpoc Ha 3SMMNaTuio, WHKMIO3MBHOE OOLLIECTBO M 3TUYecKoe

perynupoBaHue TEXHOOrn
https://adindex.ru/news/researches/2021/03/3/291671.phtml

KomMyHukaumoHHas rpynna dentsu ony6nuvkoBana rnobanbHbiil NPorHo3 noTpebuTenbCkoro noBeaeHus

Ha Gnwxanwee pecatunetme — Consumer Vision 2030. B ero ocHoBy ner onpoc 6onee 30 ThbiC.
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n0Tpe6|/|Tene|?1 no BCeMy MUPY U 3KCNepTOoB, Cpean KOTOPbIX d)yTyDOJ'IOFVI, ydyeHble, npeactaBuTeNnn

TEXNHAYCTPUM 1 nnaepbl dentsu.
MoTpe6uTenu ctaHOBATCS aKTUBUCTAMMU

Okono 80% onpoweHHbIx 06eCcroKoeHbl memM, Ymo UsMeHeHue Kiumama 6ydem umems Heobpamumbie
rnocriedcmeus. Peakumsi KOMNaHMM Ha CUTyauMlo BO MHOTOM OMpeaenuT ux penytauuio. B Gnukanwem
OECATUNETMM MUP MOXET HayaTb MNepexon K «yCTOMYMBOMY Kanutanmamy», KOTOPbIA 3HAYUTENbHO

N3MEeHUT OU3HECHI.

CeMb 13 gecaTn pecnoH4EHTOB OXMAAT WTPadOB M NOBbLILWEHHbBIX HANOroB ANA «HE3KONOMMYHbIX»
OpeHpoB. [loTpebuTenn CcTaHyT pexe MoKynaTb TOBapbl, KOTOPblE€ HEraTMBHO BO3AEWCTBYIOT Ha

OKpYy>KatoLLyto cpeay.

TpeTb ONPOLUEHHbIX MaHNPYET €CTb MEHbLLE MSICA UITM NOJSTHOCTBIO UCKITKOUYUTL €0 U3 CBOETO pauuoHa.
K 2030 rogy ynotpebnenne msica OygeT cumtatbCsi TaknM XXe BpedHbIM, KaK UCMONb30BaHME NCKOMaemMoro

Tonnuea.

MouTtn gBe Tpetn nogen B Bo3pacte 18—-24 net cuutatoT, 4To Kk 2030 rogy TpaguuUMOHHbIE KOHLENUUK
NOEHTUYHOCTW, TakMe Kak BO3pacT, NMon M paca, OOMKHbl UCYE3HYTb. Ycmoliyugoe pa3gumue makxe
nompebyem pa3Hoobpa3usi — yeaxkeHusi Kaxool coyuasbHoU apyrnrbl, Kakol 6bl ManeHbKoU OHa HU

bbina. lNokoneHue Z senisiemcsi Hauboriee paduKkarbHbIM MPUBEPKXEHUEM IMUX UeHHOcmed.
TexHonoruu yny4iwiar Teno u onbIT YenoBeka

30opoBbe 1 Gnarononydne Haxogdtcs B cokyce noTpebuTtenen B JONrocpo4yHour nepcnektmee. Jliogn

paccYMTbIBAIOT HA MOMOLLb TEXHOMOMMIA B AOCTUXKEHUMN STUX LIENEN.

34% onpoLUeHHbIX rOTOBbI PacCMOTPeTb BO3MOXHOCTb BHEAPEHWUS MUKpO4YMna B CBOWM MO3r, YTOObI
ycunuTb onsnyeckme cnocobHOCTU U HaBblkK. 32% pecnoHAEeHTOB ckasanu, YTo B OyayLieM MoryT aaxe
PeWnNTLCS Ha MeAMLMHCKOEe BMelaTeNnbCTBO ANS YNYYLWEHUss CBOEro MeHTanbHOro 340poBbsi. Omo

Moxem 6bimb criedcmeuemM yxyOuweHUs rNcuxo02u4ecko20 cocmosiHUs firodel 80 spemsi naHOeMuu.

BupTyanbHbIi ONbIT NPOAOIKAT  paclMpATbCS, NOCKONbKy 6Gonee AByx TpeTenm notpebutenen
4yBCTBYIOT 06ECNOKOEHHOCTb MO noBoAdy noceweHna nybnuyHelx mect B Oyaywem. Cnepyrouwee
MOKONEHNEe TEXHOSOMMA  OOMOSMIHEHHONW W BUPTyanbHOW pearnibHOCTUM obecneuvTt exeaHEeBHbIN

MMMEPCUOHHBIN ONbIT M HACTYNIeHNE NOANNHHOW KnbGeppeanbHOCTY.
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33% ntogen roBopAaT O TOM, 4to B Gnwmxkanwwume 10 neT cmoryT [oBepuTb 3ab0OTy O NOXWMbIX
POACTBEHHUKAX MCKYCCTBEHHOMY MHTENNeKTy u pobotam. O4eBMaAHO, Y4TO NoAobHble n3meHeHns ByayT

BbI3blBaTb OonblLLe BOMpPOCOB B OTHOLLUEHUN 3TUKN NCNOJIb30BAHNA TEXHOMOrNn.
(DOKyc Ha Ka4eCTBO XU3HU I'IOTpGGMTeﬂH

K 2030 rogy noTeHumManbHble PUCKN ANSA 300poBbsA OyayT CUnbHEE BNMATb Ha pelueHne o nokynke. Ha
pblHKE nosiBUTCA 6onblue 300pPOBbIX TOBApOB, HanpuMep ankoCUHTbl — 6e3ankorofibHble HamnuTKK,

KOTOpble UMUTUPYIOT HE TOJ1bKO BKYC, HO U 3(*)CbeKT oT yFIOTpGGJ'IeHMFI arikorong.

B pesynbtate naHgemMum MHorne 6peHabl CTOMKHYIIMCh C PacTyLen MOLLbI OHJTaNH-pUTENNEpPOB, CTaB
MeHee 3aMeTHbIMM Ana noTpebutenen. MccredosaHue nokasaso, 4mo, Harnpumep, OKOMO0 MOSI08UHbI
rnokynamenel 86 Kumae 6binu 6b1 padbl 0bpawambcs mosibKo K 0OHOU KoMraHuu 0511 y0oenemeopeHus

ecex ceoux nompebHocmed.

B npoTuBoBec 6peHabl Takke cTaHyT 6onee nsbnpatensHbIMK, Bbibrpas notpebutenem, ¢ KOTOPbIMU OHU
XOTAT B3aumopencTeoBaTb. OueHKa HafeXHOCTM YenoBeka CTaHeT CTaHOapTHOM MpakTUKOW Ans
KomnaHum v npaesutenbcTB Kk 2030 rogy. Tpemsb OnpoWEHHbIX cHUmMaem rnpuemaemMbsiM, 4mo 8 6ydyuwem

UX repcoHarsibHble 0aHHbIe byAdym ucronb3oeambscs 05151 NoO0bHO20 couuanbHO20 CKOpUHaa.
Bo3sBpalyeHune kK TBOpYECTBY U CO3UAAHUIO

B 6nwkanwee gecatunetrne Ha ooHe pacTyLlen aBToMmaTmsaumm ewe 6onee LeHHbIMU CTaHyT
YyeroBe4veckne CnocobHOCTH, TakMe Kak TBOPYECTBO U COCTpadaHune, a Takke 6peHabl, KOTopble

yCneLwHo BOMJ10TAT UX B CBOEM MPOAYKTe.

K 2030 rogy ToBapbl, BepoATHee Bcero, OyayT MapkMpoBaTbCs B COOTBETCTBMU C TEM, CAENAHbI SN OHU
4YenoBekoMm unm poboTom. YenoBeKoUEHTPUYHOCTb ByaeT AOMWHMPYIOLWMM aTpubyToM npemMuarnbHbIX

OpeHaoB.

KomneHcupysi BUpTyanmsaumio MHOTUX cdpep >KU3HU, Noaun 3axoTST valle NpoBoauTb CBOGOAHOE BpeMsi
3a TpaAMUMOHHBIMU HACTOSNbHLIMW UrpaMu, a Takke ycTpauBaTb BbIXOAHble UMW OTNyck B dopmaTe
Avmpkutan-geTokca. CornacHo onpocy, noYTu NoroBuMHa noTpebuTenen HamepeHa BpeEMS OT BPeEMeEHU

OTAbIXaTb OT MCNOJIb30OBAHUA ra>KeToB U LI,I/ICprBbIX CepBUCOB.

Hatanba KyabMuHa, aupektop no passutuio npoayktoB dentsu Russia:
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«[NaHpgemuns noacrterHyna passutme MHOrmx TpeHgoB, 3agaB obLwmn BEKTOpP Ha bonee rymaHucTn4eckoe
obuectBo. O4yeBMAHO cTpemMrieHne K bonee 300pOBOMY N OCO3HAHHOMY 06pa3y XU3HN. BospaCTaeT
LEHHOCTb OKpYyXakoLwnx noaen n KOMbOHUTH, K KOTOPbIM Mbl NpUHaANexum, a Takke niaHeTbl B LieJ1OM.

I'Ipop,onmaeTcsl aKTUBHbIV Nouck banaHca Mexay 4ennoBeKoOM U TEXHOIOrNAMN.

OTW 4ONroCpPOYHbIEe TEHAEHUMN AAlOT NOHMMAHME, YTO BaXXKHO NoTpebutenam B ByayLiemM n kak oHn byayT
npuHUMaThL peweHus. bpeHgam cnegyeT HadumHath paboTtaTth Ha 3TO Byayllee yxe cerogHsa. Ycnex B
Onvxanwem gecatuneTvm byget onpenenstb CNOCOOHOCTb UMMEMEHTUPOBATL HoBble LieHHoCTH B [IHK
OpeHaa. B yaCcTHOCTH, NPeACTOUT BKMAOYMTL B HEMO PacTyLLY0 BaXXHOCTb COLManbHOM NOBECTKU. A Takke
BHEAPUTb HOBbIE ATMYECKUE NPUHLMNBLI, KOTOPbIE NO3BOMAT UCMNOSMb30BaTh AaHHbIE, HE HApyLLasi rpaHunLy

NPUBaTHOCTU».

Wavemaker cKpecTumno UCKYCCTBEHHbIN UHTENNEKT 1 MeanannaHmpoBaHme

HoBaga nnatdopma nonyyuna HasBaHne Maximize
https://adindex.ru/news/marketing/2021/02/9/291104.phtml

AreHtctBo Wavemaker 3anyctuno nnatdgopmy Maximize, koTopas ocyLlecTBnsaeT MeanansaHmpoBaHmne
npu MOMOLLIN TEXHOSIOTMN UCKYCCTBEHHOrO MHTennekra. Ee paspaboTkon 3aHmmanacb komaHga u3 75

yernosek, basnpytowasncs B Bapwase. Tenepb cepBuc goctyneH Bcen rnobansHom cetn Wavemaker.

Maximize npussaHa pewnTb Npobnemy dparmeHTaumm ayanTopun, KoTopasa YCIoXHSET U 3aTarmBaeT
npouecc meguannaHuposaHus. [Mnatgopma onepaTMBHO OUEHMBAET pasfuyHble ayauTopum Mo
HECKOMNbKUM KpUTEPUAM U noabupaeT noaxoaswmx MmegvanapTHepoB. B pesynbTaTe KNMMEHT nonyvaet

ONTUMN3NPOBAHHYIO KaMNaHWUIO C pa36I/IBKOIZ Ha KaHallbl N PbIHOYHbIE CETMEHTbI.

Cepsuc obpabaTbiBaeT AaHHblIe U3 HECKONbKMX rMobanbHbIX M NOKanbHbIX MCTOYHUKOB. B nx yncne —
first party gaHHble, LivePanel ot matepuHckon GroupM n Momentum, cobctBeHHast 6a3za Wavemaker.
C6bop u aHanu3 gaHHbIX obecneumBatoT TexHonorum U n mawwmHHoro obyyenus. bBnarogaps vm
NCKIMoYaeTca nepecevyeHne pasnnyHbiX ayamTopuii U, COOTBETCTBEHHO, BIOKET KIIMEHTA HE TpaTUTCS

BMYCTYHO.

Mo cnosam CEO Wavemaker Tobu xeHHepa, Maximize aBnsieTca 0TBETOM Ha HE4OBOMBLCTBO KITMEHTOB
— Y4TO BCE MeauannaHbl BbIrMaasaT OANMHAKOBO. AreHTCTBO yXXe MCMOoMb30Bano nnatgopmy Ans co3aaHus

peanbHbIX MeguannaHoB U AN yvyactus B TeHaepax. OeKkTMBHOCTb MeamnannaHoB oT Maximize B
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cpegHem Ha 30% Bblwe, 3asBnsaeT [pkeHHep. 3agady, C KOTOPOM He MOXeT CnpaBUTbCA KOMaHAa

cneunanncTos, I/ICKyCCTBeHHbII7I MHTENNEKT pelaeT 3a 1,5 MUH.

SALUTA OAHHDBIX ... e e

Google YCNOXHUT CINEeXKY 3a nosib3oBaTtesniaMmn B CETU B PEKITaMHbIX LEJTAX

KomnaHnus ctpemntcs kK Hambonbluen koHduaeHUMansHOCTH

https://www.sostav.ru/publication/google-uslozhnit-slezhku-za-polzovatelyami-v-seti-v-reklamnykh-
tselyakh-47562.html

AmepukaHckas kopriopauusi Google aHOHcMpoBana, YTo MeXaHW3M OTCREXVBaHWS Mofib3oBaTenen

B LiensiX TapreTMpoBaHHOM peknambl OyaeT yCNnoXHeEH M3-3a NpekpaLleHus NoaaepKkm CTOPOHHMX cookie-

dannos. 3agenedme 1 O A B W e/brOreCkamnanHmn.

CornacHo pesynbtatam uccrnegosaHus Pew Research Center, 72% nonb3oBaTenen 4yBCTBYHOT, YTO
Kaxxgoe ux gencteue otcnexuBaeTcs. Ewe 81% onpoweHHbIX 3asBUNKn, YTO MONOXUTENbHbLIX CTOPOH
OT nogoBHoro cbopa MHOPMaLUN MEHbLLE, YEM BEPOATHBLIX HEraTUBHbLIX NOCNeacTBMiA. B cBA3M € 3aTMM
k 2022 rogy Google nnaHupyeT oTkasaTbCsl OT UCMONb30BaHMs cookie-cnctembl. Komnanmnst o6bsicHseT

3TO CTpEMSIEHNEM K HambornbLlen KoOHMOeHUNanbHOCTL.

Mo cnoeam gupekTtopa Google no ynpaeneHuto npogayktamu [1ssmaa TemMknHa, nonb3oBaTeny He OOSKHbI
XepTBoBaTb CBOEV aHOHUMHOCTbLIO paau NOMyYeHUs NepcoHanun3MpoBaHHOW peknambl. B To xe Bpems
peknamogateny He LOMXHbl OTCMEeXnBaTb aKTUBHOCTb MOMb30BaTenen B UHTEpPHeTe AN M3BNeYeHus

BbIroAbl.

Ha cmeHy cTopoHHMX cookie-chanrioB komnaHus rnpeanoxuna texHonornio Federated Learning
of Cohorts (FLoC). OHa o6beanHseT nogen B 6onbLlune rpynnbl HA OCHOBE MX NOBEAEHUS B MHTEpPHETE
n obecneunBaet He meHee 95% KOHBEpPCUI MO CPABHEHMIO C MOKA30M pekriamMbl Ha OCHOBE cookie.
B pesynbTtate gaHHble MONb3oBaTeNs OCTAlTCA KOHMAeHUManbHbIMW, a peknamogaTenu nonyyatoT
MHopMaLmIo, KOTOPYD MOryT MCMonb3oBaTb Ans TapreTuHra. beta-tectupoBaHne FLoC B Chrome
OyaeT 3anyweHo K koHUy mapTta 2021 roga, a BO BTOPOM KBapTarie TEXHOMOMMI0 NNaHUpyT UchbITaTb

¢ peknamogarenamn B Google Ads.
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Facebook TectupyeT yBegoomneHusi, koTopble ybeasaT nonb3oBaTenen Apple

pa3pewinTb OoTCneXXmsBaHne

CouceTb x04eT onepeanTb KOHKYpeHTa U 06 bACHUTL NONb3y TapreTMpoBaHHOW peKnambl
https://www.sostav.ru/publication/facebook-otslezhivanie-47135.html

BecHon 2021 roga, ¢ Bbixogom obHoeneHus iOS 14, Apple MeHsieT NONUTUKY KOHMUMAEHUNANLHOCTH:
Tenepb pas3paboTyMkM [OOMKHbI YBEAOMIIATbL MONb3oBaTenen O TOM, Kakve [AdaHHble cobupaet

npunoxXxeHne, a Takxke 3anpalinBaTb pa3peLleHmne Ha oTcneXxXmnBaHme yCTpOIZCTBa.

B cBa3n ¢ atum Facebook TecTupyeT BCnnbiBaloLee OKHO C 3anpocOM Ha OTCNEeXMBaHWE YCTPOWCTBA,
4yTObbl OnepeauTb aHanornyHoe ot Apple, nuwet Bloomberg. Facebook HamepeH nposeputb, kak

nonb3oBaTenun pearnpyoT Ha NPocbOy pa3pelunTb COOp AaHHbIX 40 TOr0, Kak U3MEHEHMS BCTYNSAT B CUMY.

CouceTb 3anpallnBaeT Te e caMble pa3peLleHusi, O4HAKO MPENoO4HOCUT WX Kak Crnocob «nonyynTtb
bonee NepcoHanU3MpoBaHHY0 peknaMmy» U «nogaepxaTb KOMNaHUM, KOTOpble NnonaraTcs Ha peknamy
ANs NpUBNeYeHus KnvMeHToB». Ecnu nonb3oBaTeny OTKMOHAT 3anpoc, coucetn OyaeT crnoxHee
nokasbiBaTb TapreTMpoBaHHYID peknamy, KOTopasi COCTaBMsSieT OCHOBHYK YacTb [oXo4a — Ha HeW

couceTb 3apaboTana 6onee $84 mnpa.

«lNogckaska Apple npegnonaraeT, 4YTO CyLLeCTBYeT KOMMPOMMUCC MeXOy MepcoHanmM3MpoBaHHOM
peknamon 1 KOH(PUAEHLMANbLHOCTBIO; XOTA Ha CaMOM [efie Mbl MOXeM NpedocTaBuTb U TO, U gpyroe.
Moackaska Apple Takke He JaeT HMKAKoOro KOHTEKCTa O MpeMMmyLLecTBax MepcoHanmM3MpoBaHHON

pekrnambl», — roBoputcs B 6rore Facebook.

CouceTtb ny6nmyHo 6opetcs ¢ nameHenmsimmn B iOS 14 1 HeogHOKpaTHO KpuTukoBan Apple. B gekabpe
B page aMepPUKaHCKNX raseT NossBUNNCb 06 bABNEHUS C KPUTUKON Koprnopauumu B CBS3U

C 3anaHnpoBaHHbIM obGHOBNEHMEM.
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BRAND SAFE T Y

Facebook focuses on enhanced brand safety with topic exclusion tools

https://www.marketingdive.com/news/facebook-focuses-on-enhanced-brand-safety-with-topic-exclusion-
tools/594249/

Dive Brief:

1 Facebook will start building and testing controls to let marketers avoid showing ads next to
objectionable topics in its News Feed, the company said in a blog post. The work with a small group
of advertisers on the pilot program "will take much of the year," per Facebook.

1 The tech giant cited the example of giving a children's toy company a way to select "crime and
tragedy" as topics to avoid in its ad placements if it wants steer clear of content related to a new
crime show. The company also wants to ensure the new controls protect consumer privacy, per its
blog.

1 As social media platforms face intense pressure over their role in disseminating objectionable
content, Facebook's plan to develop topic-screening tools for marketers arrives as a sign that the
social media giant wants to show it is committed to helping brands better control where their ads

appear.

Facebook's plan to test better ad placement tools is a promise from the company that it wants to make its
platform safer for brands and arrives after hundreds of advertisers last summer temporarily boycotted
Facebook to protest its policies on moderating hate speech. It remains to be seen whether or not topic
exclusion tools can help create a safer social media environment for brands or if such tools can help

Facebook regain the trust of some marketers.

Brand safety remains a thorny issue for platforms and marketers, despite some signs of improvements.
Major advertiser Unilever recently said it would be lifting its paid advertising freeze on Twitter, Facebook
and Instagram because it is encouraged by their commitments to more responsible media.
However, Home Depot and Omnicom are facing questions from shareholders over whether their social

media advertising helps finance online hate speech, indicating the issue isn't going away.

Facebook already polices its News Feed to ensure that the user-generated content (UGC) doesn't include
pornography, hate speech and terrorist propaganda that would make the platform unsafe for brands.
Unfortunately, Facebook's artificial intelligence (Al) and human screeners don't catch everything, and it is

among the social media companies that have broad legal protections in the U.S. against liability for content
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that people post. Facebook CEO Mark Zuckerberg also defended free speech on its platform amid calls
to crack down on misleading political ads going into the 2020 election.

Amid last year's protests against racism, marketers also expressed growing alarm about hateful online
content. Marc Pritchard, chief brand officer of Procter & Gamble, demanded that social media platforms
work harder to remove hate speech. Pritchard said, "social media is about 5% of P&G's marketing
spending and 150% of our problems ... we are tired of wasting time monitoring content," during a virtual

conference hosted by the Association of National Advertisers.

Last year's advertiser boycott of Facebook didn't prevent the company from continued revenue growth as
marketers sought to reach consumers who were stuck at home during the pandemic, causing social media
usage to soar. Facebook last week reported a 53% jump in its profit to a record $11.2 billion in the fourth
guarter as revenue increased 33% to about $28.1 billion. The company warned that the biggest threat to
ad growth is Apple's planned change to the privacy settings on devices like the iPhone, which are expected

to limit marketers' ability to improve the ad targeting.

YouTube nony4ymn akkpeanTauuto no obecneyeHuto brand safety ot MRC

Bugeocepsuc HasbiBaeT ceba nepsor nnatgpopmon, cepTUUUMpOBaHHOW [NaBHbBIM PErynaTopoMm

megnanamepeHun B CLLUA Media Rating Council (MRC)
https://adindex.ru/news/digital/2021/02/10/291158.phtml

Oprannszauusa Media Rating Council, pernameHTtupytowas sce megmamamepennd CLUA, Boigana YouTube
akkpeguTauuio 0 COOTBETCTBUM CTaHOapTaMm Mo 3awuTe OpeHaoB OT Nokasa peknambl B HENpuemrieMom

koHTeHTe. O6 aToM coobuliaeT Reuters.

«Mbl ocobeHHO pagbl ObITb NepBOV NNAaTOPMON, MONy4YMBLUEN akKkpeauTauuoy», — 3aasuna [1ebowm

BanHwTenH, Buue-npe3naeHT Google no rnobansHbiM pewennsam YouTube n Buaeo.

MRC nposena obwwupHbin aygut YouTube u cpaBHWNa BHyTpeHHME CTaHgapTbl NNaTopmbl C
oTpacrneBbiMM TpebOBaHMAMM K KayecTBY BUOEO, rAe MNoKasbiBaeTCa peknamMa. Takke opraHusaums
npoaHanuauposana 3(@EKTUBHOCTL WHCTPYMEHTOB YouTube, HanpaBneHHbIX Ha uNbTpaunto

HeXenaTesibHOro KOHTeHTa npu pasmMeLlleHnn peknamol.
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AKKpeanTauma oTpaxaeT «yCTONYMBYO NpuBepxeHHocTb YouTube n nHBecTuumm, HanpasrneHHbIe Ha TO,
4yToObl NO3BONUTL OpeHaam pasmellaTb peknamy B 6e3onacHon cpege», — NOAYEPKHYST B CBOEM
3aasneHnn Mapk MNputyapa, ampektop no 6peHay B Procter & Gamble, no6aBus, YTO OH HageeTcs, YTO

9TO BOOXHOBUT Apyrue I'IJ'IaTq)OprI caenaTtb TO Xe caMoe.

YouTube coobLmn, YTo BNOXKI CPeacTBa B TEXHOMOMMIO, aHanM3upyoLLy BUOEO, a Takke yBenuynun

wtaT MoAepaTopOoB 1 pacLUMpusl NONUTUKY, HanpaBneHHyo Ha obecneveHne brand safety.

PaHee Bugeonnatgopma HEOOQHOKPATHO cTankmBanacb ¢ BOMKOTOM CO CTOPOHbI BpeHaoB, Nocne Toro

KaK peKrnama KoMMaHuim O6Hapy>KVIBaJ'IaCb B HenoagobarLem KOHTEHTE.

PROGRAMM AT ..o e

Kak yBenununtb 3HaHue o bpeHge npu nomolwm programmatic: kenc Hochland

Grunlander

bnarogaps pekname nokasatenb brand awareness Bblpoc Ha 11,99%
https://www.sostav.ru/publication/mediasniper-47160.html

lNocmpoeHue 3HaHUS O HOBOM rpodykme 8 NpedHOo80200HUU rnepuod — 3adadya He U3 rPOoCMbIX.
YpogeHb peknamMHoO20 wyma 3HaqyumersibHO 8o3pacmaem, a 8HUMaHue nompebumenel pacceusaemcsi
MEXOY MHO204UCIIEHHBIMU 3aMaH4yu8biMU rpedrioXeHUsIMU pekiamodamernel. Ho amo He ocmaHo8uIo
komraHuto «XoxnaHd PyccriaHd» om npoeedeHusi PK nosiymeepdozo cbipa Hochland Griinldnder. Hy»Ho
6b1510 He MosiIbKO O0CMUYb 8bICOKUX 0X8amoes, HO U coeslamb mak, 4mobbl coobuweHus: Gowrsu moyYyHo
0o LUA. Kak ydamocb amoeo 0obumbcs rpu noMowu programmatic-uHcmpymMeHmos, pacckasasa

komaHOa MediaSniper .
3agaya n mexaHuka

OcHoBHOWM 3apjayent NpPegHOBOroAHEW pPeKraMHOW KaMnaHum cTana noadepXkka HOBOro npoaykTa
Hochland Grinlander n noctpoeHune 3HaHusa 0 HeM. 3a nonTopa Mecsua NPeacToAN0 OXBaTUTb LUMPOKYHO

ayauTopuio nonb3oBartenemn no scen Poccun.
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Mbl pewnsin UCnosmnb3oBaTb KiaCCU4eCKkmne programmatic-MHCprmeHTbl, HO C aKUeHTOM Ha rpamMoTHOe
CcermMeHTnpoBaHme ayamnTtopun. PaboTa Benacb OQHOBpPEMEHHO B HECKOJIbKMX HalpaBJ/IEHUAX B peXnmMme

peanbHOro BpeEMeHM.
1. Pa3paboTka KpeaTuBoB

B kavecTtBe meToaa KOMMYHUKaunn Mbl Bbl6paj'll/l MHTEePaKTUBHbIE 63HHepr. I'Ipep,nonaranocn; BOBJ1€KaTb
nonb3oBaTenen BO B3aUMOAENCTBME C 6peH,EI,OM, TEM CaMbIM CTUMYINUPYA XelaHne NO3HAaKOMUTbCA

C HOBOW MapKOW.

Mpn Hawem ydvacTum ObinM paspaboTaHbl OBe KOHUENuuW: MnepBas HanpaeneHa Ha co3gjaHue
noTpebHOCTM Yepes nrposor oopmart, BTopas — Ha bopMmnpoBaHMe 4OBEpPUsSt NOCPEACTBOM 3HAKOMCTBaA

C NpOLLeccoM NPOU3BOACTBA.

=
[Hochiand]

Grunlander Griinlander:

Bcezda npesocxoonsii

» ),:

\ > RS
Beibepu csoe
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&= Grunlander @ Grinlander

Ysnaime g Toay«aem monoko Tomosum ceip Ecmecmeennoe Peyenm csipa
cexpem ] om gepmepos K cospesanuro cospesanue packpeim!
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e
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CTtaTuctvka KamnaHuM nokasana, 4TO C KaxdblM U3 3TUX 6aHHepOB nonb3oBaTeslb B CcpegHeM

B3anmopercTesoBan 13 cekyHn.

2. AyaMTtopHas onTMMM3auus U TapreTMpoBaHWe Ha BbIOpaHHbIX NoJfib3oBaTenen pefieBaHTHOro

KOHTeHTa
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OnTumnsaums nposoguiacb C MUCMoJfib3oBaHNEM ayﬂMTOpHOVI NPU3Mbl, NO3BOJSOLLIEN bonee FJ'IY6OKO
CermMeHTnpoBaTb ayanTOPUIO B paMKax Kaxagoro Bbl6paHHOFO NHTEpPECa. I'quemy 370 6bIno H806XOD,I/IMO?
Kaxabin GonbLuomn CerMeHT, KakK npaBwumo, cogepXxut B cebe Oﬂpeﬂ,eﬂeHHblﬁ NPOUEHT nonb3oBaTenen,
KOTOpble BeOyT cebs HeakTuBHO. Ho arnropntMm cuctembl Tak Unm nHavde OTHOCUT I3TUX nonb3oBartenen

B rpynny 3anmHTepeCoOBaHHbIX Bbl6paHHOVI TemaTukon. B Hawem cny4yae 310 nobutenu Cblpa.

Ecnn He ucnonb3oBaTb WHCTPYMEHTbI ONTUMMU3AUUKW, Mbl B MEPBOM Crlydae MnokasbiBaeM peknamHoe
cooOLlieHne BceM Nonb3oBaTensaM, BKIoYasd MeHee 3anHTepecoBaHHbIX. Bo BTOpoM BapmaHTe cuctema
MOXET MPOCTO OTKMIOYMTbL BECb CErMeHT Wn3-3a BbICOKOM CTOMMOCTM U HM3koro CR — Torga Ham
He ygactcsa pobpaTtbca  Jo nosinbHoro notpebutend. Ytobbl MUHMMM3MPOBATL 3TW  MoKasaTenwu,
ayguTtopHaga npuama MediaSniper pasbuBaeT Kaxabli UHTepec Ha HebonbLuMe cpesbl U uweT Hambonee
appeKkTMBHbIE KNAcTepbl. ATO MO3BOMSET OTCEKaTb HEAKTUBHBLIX NONb30BaTENEN U COCPeaoTOuMTbLCS

Ha MakCcnmalribHO 3av|HTepecoaaHH0|7| ayantopun.

3. PeTtapreTuHr

OAHOBpPEMEHHO C MOUCKOM HOBOW  ayauTOpuUM  OcywlecTBnsnacb pabota cCyxe nosfbHbIMU
notpebutenamm npogyktoe G6peHpga Hochland. Bnarogaps ycTaHOBNEHHOMY Ha calTe TPEeKuHr-kogy
MediaSniper cnctema 3admkcmpoBana BCeX NOCETUTENEN, KOTopble 3axogunu Ha canT. Bcex Takux

nonb3oBaTenen Haxoaunu Ha npoctopax CeTu 1 NokasbiBanu UM BbilLEYNOMSIHYTble GaHHepbI.

4. Look-a-like

Bbibop oTAenbHbIX CerMeHToB ayauTopumn M3 OOLero nnacra pe3ko CHWXaeT ee Konm4yecTtBo. YTobbl
He orpaHn4MBaTbCA WMCXOAHLIMU pecypcamMu, HYXHO 6bio obecneunTb MOCTOSAHHBLIA MPUTOK HOBbIX
peneBaHTHbIX nonb3oBaTenen. [na atoro Obin MCNONb30BaH MHCTPYMEHT look-a-like MmogenuposaHusi.
AHanunsmpoBancsa nopTpeT ayauTopuu, NO3UTUBHO MpopearypoBaBLUEN Ha peknamHoe npeasioxeHue,
a fjanee npy MNOMOWWM aBTOMaTU3NPOBAHHOM TexHosnormm B CeT HaxoaunNMCb MOXOXME Ha HUX
nonb3oBatenu. Cuctema npegnonarana, 4YTO TakoW 4ernoBeKk Takke Mor ObiTb 3avHTepecoBaH

npeanoxeHnem opeHaa, 1 NokaswiBana emy 6aHHep.

5. KOHTEKCTHbIN TapreTUHr

JononHuTenbHbIM 1 04eHb BaxkHbIM B aTon PK meTogom cbopa noaxogsiuen ayamMtopumn ctan TapreTuHr,
OCHOBaHHbIN Ha KOHTEKCTe cTpaHuu. bonbloe konudectso URL Gbinn npoaHanManpoBaHbl Ha Hanu4mne
CNOB W3 3apaHee MOArOTOBIIEHHOIO CcemMaHTudeckoro sgpa. Cucrema oueHMBana COOTBETCTBUE
CEMaHTUKN CTPaHuUbl W 3axogslMX Ha Hee nornb3oBaTenen, OEMOHCTPUPYS OGaHHepbl TOMbKO TeM

y4aCTHMKaM npouecca, KOTopble BXOOUIN B BblAENEHHYIO ANA NMOoKasa rpynny.
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AHTUhpOA-peLLeHns

Kaxkgas kamnaHus ctankueaeTcs ¢ npo6r|eM0|7| p060TI/I3I/IpOBaHHOFO Tpaq)vn(a, KOTOprIZ npocavymBaeTCA,

HECMOTpPA Ha TLWAaTeNbHbLIN aHann3 ayanTopun.

YUTo6bl MUMHMMK3MpPOBATL 3TOT npoueHT, MediaSniper ncnonb3yet cOGCTBEHHLIN CepBUC UNbTpaLUn
NHT-Tpacmka — 3TO HEMPOCETb, KOTOPast OTCNEXNBAET N UCKIIOYAET YXKe N3BECTHbIX er 6OTOB, a Takke

B peXunume pearnbHOro sBpemMmeHun o6yqaeTc;| AnAa Noncka HOBbIX.

I'Ipe>|</:|,e 4YeM NyCtnuTb ayaunTopuio B poTaunko, OHa NpoxoauT 4epes OaHHbIN CbI/IJ'Ipr. W Tonbko nocne

Takomn NPOBEPKKU NoJib3oBaTeslb MOXET yBUAETb UITN HE YBUOETb GaHHep.

JTloboe nopobHoe pelleHne, K coXaneHuto, MMeeT MOrpeLlHOCTM Ha Bbixoge. B gaHHOM peknamHom
KamnaHum norpelwHocTs coctasuna 4,08% ot obuwero ynucna nonb3oBaternen (Npy oBLENPUHATOM
ctaHgapTe B 5%). OTOT hakT He 3acTaBnsieT COMHEBATLCA B NPO3PavYHOCTU pa3MeLLEeHNs N pe3ynbTaToB.
4,08% npoueHTa 60TOB cepBuC unbTpaLmm yxe 3aHec cebe B 6a3sy, 4TOObI B CneayoLmx pasMeLLeHmnsIx

ybpaTb NX 13 poTauumm.
OueHkKa pe3ynbTaToB

Mpogenae kponoTnueyto paboTy No cOopy ayanTopum 1 NPEanoXunB en MHTEPECHbIN N SPKUIA KOHTEHT,
MediaSniper yganocb NpeBbICUTL BCE OXMAAEMbIE NMOKa3aTenu. PeknamMmHon kKamnaHnem 6b110 oxBavyeHo

34 435 228 nonb3oeaTtenen npun CTR 0,25% n 4acTtoTe ABa nokasa Ha KaXxgoro.

Ho 970 He Bce nosniydyeHHble gaHHble. [TOCKOMbKYy B pekname 3afercTBOBaniv MHTEpPaKTMBHLIM copmaT
6aHHepa, MediaSniper AOOMOMHUTENBHO WM3MEPUNIM KONMYECTBO MNONb30BaTENEN, KOTOpble C HUM

B3ammogpenicteoBanm — 3,87% oT obLiero yvicna nokasos, a a1o 1 332 643 koHTakToB (Npu KPI 0,5%).

Brand Lift

HecmoTpsi Ha OTNMYHbIE KONMYECTBEHHblE pe3yrnbTaTbl MO PEKNaMHON KamnaHwuu, Heobxoaumo 6bino
NpoBepuTb B KAYECTBEHHOM 3KBMBArieHTe, Kak Morib3oBaTenn oTpearMpoBany Ha HoBbi 6peHa. OAng
aToro Gbina ucnonb3oBaHa MeToauka aHanu3a Brand Lift, ocHoBaHHas Ha onpocax KOHTPOSbHbIX FPymnn
ayantopun:  «Peknamy  Kkakoro  cblpa  Bbl HegaBHO  Buaenun?», «Cblp  Kakom  Mapku

Bbl MOKynaeTe/nnaHMpyeTe KynuTb B Mara3mHe B CrieAyoLwwuii pas?».

Moa BnusHMeM peknambl 3HaHne o 6peHae Bbipocno Ha 11,99%. PocT roTOBHOCTM K NOKyMNKe COCTaBuil
8,23%.
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AnekcaHgp YooToB, 6peHa-MeHeaxep Fetaxa, Hochland Griinlander:

HoBorogHee BpemMsi — [OBOSMbHO HaMpshKeHHbIM Nepuon He TONMbKO ANS peknamogartenen, Ho u ons
notpebuTtenen, KOTopble HaYMHAKT TEPATLCA B M30OUNUM 3aMaHYMBbLIX NPEeAnoXeHUn. Tak Kak 3aToun
peknaMHor kKamnaHuen Mol nogaepxmeanu Hobli NpogykT Hochland Grinlander, To nepea Hamu ctosina
ambuumo3sHaa 3agada B YacTU MOCTPOEHUs 3HaHus O BpeHpae. PeweHus, npennoXeHHble Hawnumm
napTHepamu, OTAMYanuMCb MPOAYMAHHOCTBIO M TEXHOMOMMYHOCTBIO, YTO MNO3BOMUIIO MEPEBbLINOMHUTD

noctaeneHHble KPIl 1 HapacTutb npogaxu.
UpuHa KpbikaHoBCKas, onepaumMoHHbIn ampektop MediaSniper:

YunTbiBas Kapkuin Nepuop, Ha KOTOPbIA MpuULLNachk peknaMHas KamnaHusl, Mbl coenanu cTaBky
Ha ocobeHHO TLaTenbHyl0 paboTy c KkpeaTMBoM W ayauTopueir. Mbl Cnonb3oBanuM MakcMMmarbHO
NPOAYKTUBHYIO ANS AaHHOIo cryyasi KomGuHauuo programmatic-MHCTpYMEHTOB, NefaHTUYHO oTobpanu
Ka)kgoro nonb3oBaTens, TeM caMbiM A0OUNNCH NPEBOCXOAHbIX pe3ynbTaToB. Mbl pagbl BO306GHOBMNEHMIO

COTpyAHMYEeCTBa C KOMaHaowm «Xoxnang PyccnaHa».

Bnarogapsi cnaxeHHol paboTe knMeHTa, areHTCTBa M NnatgopMbl Noyunnacb kpacueas, MHTepecHas

n achbbektnsHaga PK, nogbitoxuna KpbixkaHoBCKasi.

BU L E QP E K AN A e

B YouTube noasutcs pexmum poanTenbCKOro KOHTPons

OH orpaHnunT JOCTYN K porivkam U HEKOTOPbIM (PYHKLUSM
https://www.sostav.ru/publication/v-youtube-poyavitsya-rezhim-roditelskogo-kontrolya-47462.html

BuaeoxoctuHr YouTube paspaboTtan cucteMy KOHTPONMPYEMbIX YYETHbIX 3anmMcen ans nogpoctko. OHa

MO3BOSIUT POAUTENSIM OrpaHMyMBaTh OOCTYM K CMOPHOMY KOHTEHTY, YNpaBnsATb UCTOPMEN NMPOCMOTPOB
n perynupoBaTb YHKUMM B akkayHTe pebeHka, cooblaeTtcs B oduuManbHOM B on Odoofe

(YouTube).

Poautensm GymeT AOCTYNHO TpM BuOA HACTPOEK KOHTEHTa: BUAEO Ans AeTen oT 9 net, BMaeo Ang
nogpocTkoB oT 13 neT, a Takke napameTp «lMoyTn Becb YouTubey, KOTOpbIN BKMOYaeT BOnbLUYO YacTb

BUOEeOo, KpoMe ponukoB Ans 3putenen ctapwe 18 net. Kpome Toro, cepsuc npegoctaBUT BO3MOXHOCTb
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3ajaBaTb napameTpbl Yepes npunoxeHwe Family Link ot Google — B HEM MOXHO YyCTaHaBnuBaTb

orpaHunyeHune Ha Bpemsa npocMoTpa.

MpoekT paspabaTbiBanca COBMECTHO C POAUTENAMWU U 3KcnepTamMum B o6nactm WHAOPMAaLMOHHOM
Ge3onacHOCTM 1 LUMAPOBOI rpamMoTHOCTU. BeTa-TecTMpoBaHe HOBOMO pexnMa HadyHeTcsa B bnvkaiilee

BpPEMS.

Mpn coctaBneHun noabopok YouTube GyaeT mcnonb3oBaTb aBTOMaTMYeCcKUe OUbLTPbI U NPOBEPSATb
BMAEO BPYYHYH0, @ TaKKe Y4nTbiBaTb OLIEHKN aBTOPOB U 3putenen. BnaeoxoCcTuHr nnaHmpyeT NoCTeneHHo
nobaBnsTb HOBble CpeacTBa POAMTENbCKOrO  KOHTPONsA, Hanpumep, OnNOKMPOBKY — Kakmx-nmbo

BMNOEOPOJINKOB.

NHTepdelc B KOHTPONMPYEMOM akkayHTe NoYTK He ByaeT oTnn4aTbCsl OT CTaHA4ApPTHOro, HO B Hem ByayT
3abrnokupoBaHbl 06bABMEHUS OTAENbHbLIX KaTeropun W nepcoHanuM3MpoBaHHas peknamMa. Takke
B TECTOBOM pexuMe Henb3s OyaeT coBepluaTb MOKYMKA B MPUMOXEHUW, OCTaBNATb KOMMEHTapuu

n nybnukoBaTtb BUAEO.

B 2019 rogy komnaHua komnaHuusa Google 6bima O WUT P a Cbﬁ)a BS2A0OHMAH 3a HapylueHue

KOHmaeHunaneHocTM geten. Bnageneu YouTube cobupan nepcoHanbHble [OaHHble Ans
TapreTupoBaHHon peknambl. Ee gemoHcTpupoBanu getam go 13 net 6e3 paspelleHns poguTtenen, XoTa

3aKOH 3TO 3anpeLlaerT.

Kantar Hay4uncsa 6e3onacHo 3amepsTb aPEKTMBHOCTL peknamMbl Ha YouTube

MuTterpaums ¢ Google Ads Data Hub no3onut o6xoguTtbcsa 6e3 cTopoHHUX cookies
https://adindex.ru/news/digital/2021/02/5/291006.phtml

Kantar Hayan wucnonb3oBaTb obnayHoe pewenne Ads Data Hub, paspabotaHHoe Google, nns
npoBedeHus nccnegosaHui Brand Lift. Peknamogatenu no-npexHemy cMoryT namepste 3eKTUBHOCTb

kamnaHum Ha YouTube 6e3 onaceHui 3a 6€30NacHOCTbL NEPCOHAbHbIX AaHHbIX.

Ads Data Hub He ucnonb3yeT cTOpoHHMe cookies. BmecTo atoro cepBuc cobupaeT arperMpoBaHHble
AaHHble C peknamHbix nnatgopm YouTube, Google Ads u Display & Video 360. Onu patoT
npegcrtaeneHne 06 9PAEKTUBHOCTM peKNaMbl Ha Pas3NU4YHbIX YCTPOWCTBAxX M KaHanax, BK4Yas

MOGUNbHLIE NPUNOoXeHnA.
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MapTHepbl y>e NpoTecTMpoBan COBMECTHbIN MPOEKT, U Tenepb OH AOCTYNeH BCEM peknamogaTtensdm.
PacwmpsaTb reorpaguto ¢ CLUA go 15 pbiHkoB 6yayT noatanHo. Kantar paccumtbiBaeT, 4TO Hanuuve
He3aBuCMMbIX Megnanamepexunin B Brand Lift Insights nossonuTt mapketonoram 6onee aprymeHTMpoBaHHO
obocHoBbIBaTh GrogKeThl. CornacHo onpocam, ABe TpeTn (65%) 6peHaoB HaMepeHbl YBENUYNTL pacxoabl

Ha oHnanH-Buaeopeknamy B 2021 r.

CotpyaHundectso ¢ Google saBnseTcs 4vactbio mHuMumatmebl Project Moonshot. OHa npepgnonaraet
WHTErpauuio  AaHHbIX C  KpynHenwumu nabnuwepamn  n  OpunoxeHnamum. Takum  obGpasom
MeananmsmepuTenb CMOXET npogormkate paboTy C nnowagkamm n aHanuauposaTb 3(PEKTUBHOCTb
peknambl 6e3 ctopoHHux cookies. K koHuy 2021 r. Kantar xo4eT npueneds 250 nsgarenen n oxsatbiBaTb

0o 95% rnobanbHbIX pacxoaos Ha digital.

TpeTb noTpebutenen cMoTpuT TB Ha KOMMblOTEPaX U ragxkerax

Camas Bbicokasa gons B iHgun, camasi ckpomHas B BenukobputaHum
https://adindex.ru/news/media/2021/02/3/290838.phtmi

CornacHo nccnegosanuio YouGov, npyMepHO TpeTb B3pOChbIX NOTpebutenen npegnoymtaeT cMoTpeTb
acupHoe TB Ha cBomx TenedoHax, nnaHweTtax nmbo komnbtoTepax. Cpean 17 cTpaH, rge NnpoBoAnICs
onpoc, nuaupytot NHansa (57%), NHooHesns (47%), Kutain (45%), OAD (40%) v Ucnannsa (37%). B
MeHbLUen cTeneHu Takoe MepuanotpebneHve xapaktepHo ana CLIA (20%), Mepmanuun (18%) wm

Benukobputanum (17%).

MepBeHCTBO MHOUM aHaANUTUKN OOBSCHSOT AEEeBN3HON MOOUIBbHBIX TeNedoHOB, KOTopas NPMBOAMT K
pocTy notpebneHus mobunbHoro mHTepHeTa. B rmobanbHoMm macwTabe aToT TpeHa OyaeT apanBuTb

pas3suTne 5G-TeXHOMorni U pacnpocTpaHeHne ragkxeTos, KOTOpble NOAAEPKUBAIOT AaHHbIN CTaHAapT.

Ceol Bknaj BHecna v naHgemusi, MOCKONbKY M3-3a KapaHTWHA CHU3WUMOCh NOTPebreHne KOHTeHTa «Ha
xopny», oTMe4atloT B YouGov. B To e Bpemsi npeasioxkeHne Ha pbiHKe CTPMMUHIOBbLIX CEPBUCOB pacTeT:
MeaMaKkoMMNaHuM  3anyckalT COGCTBEHHble OHMaMH-NNaTOPMbl, a YXe CylecTByloLWMne WUrpoku

pacwmpsitoT YHKUMOHAN 1 KaTaror.
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ONLINE AUDIO ..o e e eeens

TED's new audio collective casts podcast ads as stories for Bonobos, Google

Rather than squeezing a hurried sales message into quick sound bites, new storytelling ads look to engage
listeners via a narrative that blends with the surrounding audio.

https://lwww.marketingdive.com/news/teds-new-audio-collective-casts-podcast-ads-as-stories-for-
bonobos-google/596024/

TED Conferences is looking to help marketers reach mobile audiences with podcast advertising that
doesn't feel like a standard spot. The organizer of the popular TED Talks video and audio series on Feb.
22 launched the TED Audio Collective to connect brands with ad capabilities that leverage its growing

collection of podcasts, which are downloaded 1.65 million times a day.

TED, which stands for "technology, entertainment, design," has for years offered a variety of audio ad
formats ranging from standard radio-like spots to collaborations with podcast hosts. Now, its new native
storytelling format could help to distinguish its Audio Collective from other platforms. Rather than having a
hurried and forceful sales message squeezed into quick sound bites, the storytelling ads are designed to

engage listeners in a narrative that blends with the surrounding audio content.

"We try to create actually impactful stories for our partners, but that aren't technically about our partners
per se, and do it all in three minutes or less," said Laura Bourgeois Seger, director of integrated marketing

and partnership at TED. "These audio stories live within the podcast, sort of as a palate cleanser."

The Audio Collective's launch arrives as marketers ramp up spending on podcast ads to reach a growing
audience on mobile devices and smart speakers. EMarketer forecasts that spending will rise 45% to $1.13
billion in the U.S. as the economy bounces back from the pandemic-linked recession. The researcher

expects that growth to cool somewhat next year, but still be strong with an 18% gain to $1.33 billion.
Compelling stories

Brands including Accenture, Bonobos, Google, Lexus, Warby Parker and Dove have worked with TED on
storytelling ads that aim to be consistent with podcast content. To create the storytelling ads, TED's team
consults its internal marketers to find compelling stories that draw in listeners and embed a story about the

sponsor at the end of the segment.

"These audio stories live within the podcast, sort of as a palate cleanser."
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Laura Seger

Director of integrated marketing and partnership, TED

For Bobonos, the menswear company that Walmart acquired in 2017, TED created an audio segment that
features Adam Grant, who hosts TED's "WorkLife" podcast profiling unusual professionals. Fitting with that
theme, Grant interviewed one of Bonobos' customer service workers, who are referred to as "ninjas"
because they're empowered to care for customers by whatever means necessary. To illustrate that point,
the employee in the ad describes an instance where a customer had lost a favorite flannel shirt in a house
fire and the Bonobos ninja, upon discovering that the customer had also lost a dog in the fire, sent him a
printed photo of the pet from Instagram to help console him, along with two new flannel shirts. The segment

ends with a host-read offer for savings at the brand's website.

"It gets down to the bottom of what the Bonobos brand stands for, but it does it in a way that makes you

want to be a better person, and feel emboldened to take care of each other," Seger said about the ad.
Get marketing news like this in your inbox daily. Subscribe to Marketing Dive:
Softer sell for Google and Hilton

For Google, which has a global initiative to support women entrepreneurs, TED created a native ad
featuring Saleem Reshamwala, host of the "Far Flung" podcast that searches for the "world's most

surprising and imaginative ideas."

In the segment, he profiles a Nigerian-American woman who started an emergency blood-delivery service
called Life Bank. After learning that hemorrhaging was a leading cause of death for women in the city of
Lagos — where heavy traffic limits emergency care — she started a company that relies on motorcycle

drivers equipped with Google Maps to plot the quickest route.

"It didn't really mention Google," Seger said about the audio ad. "It was just about how she was utilizing

technology to impact the community and solve a problem."

The softer sell through an audio story helped to show a side of Google that many consumers may not see

in their daily interactions with the search giant's suite of digital services.

Hotel chain Hilton similarly worked with TED to pull back the curtain to showcase its internal employee

environment, a facet of its business many consumers likely don't see.
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"This unique forum allows us to share glimpses into our uniquely Hilton culture with [TED] listeners —

helping promote the opportunities at Hilton to an audience that we may not have reached otherwise using
more traditional media channels," the hospitality company shared in emailed comments.

Hilton plans to continue its partnership throughout 2021 as a sponsor of TED's new podcast series, "Taken
for Granted."

Growing toolkit

The costs of a storytelling ad campaign can vary from $150,000 to $650,000, depending on the scale of
the effort and its integration with TED's podcasts, Seger said. It tracks audience size and downloads
through a proprietary data platform. TED also recently expanded its suite of measurement tools to include

Podsights and Kantar, which could help it encourage brand marketers to try out its new ad format.

"We try to create actually impactful stories for our partners, but that aren't technically about our

partners per se, and do it all in three minutes or less."
Laura Seger
Director of integrated marketing and partnership, TED Conferences

So far, the native ads are resonating with TED's listeners, who are 28% more likely to value authentic,
story-driven partner ads, according to an internal survey. The most loyal listeners are twice as likely to find
the native approach rewarding. The ads have shown a 28-point lift in unaided awareness and a 14% lift in

favorability, a Kantar study found.

"We're also able to create a suite of different ad creative for a partner. You have some pieces that are
more native, and then you have some pieces that are a simpler, far more sort of direct message," Seger
said. "It's nice to have a little bit of a mix from the standpoint of hitting off on all the different things they

need to tell an audience."

Spotify TecTupyeTt mapkeTnnenc ayanopeknambl

HOBbIN MHCTPYMEHT JOMKEH «M3MEHUTL NpaBumna Urpbl» B 3TON cdepe

https://www.sostav.ru/publication/spotify-47446.html
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CTtpumuHroBbin cepsuc Spotify pacckasan o nnaHax MoHeTusaummu nogkacTtoB. KomnaHwa 3anyckaet
MapkeTnnenc ayamopeknamol Spotify Audience Network, KOTOpbI NO3BONUT peknamogaTensamMm oxXBaTutb

cnywarenen cobcTBeHHbIX cepBmcoB Originals n Exclusives, nnatcdopm Megaphone n Anchor, a Takke

My3blku ¢ peknamoii, C O O O LMlezh€rufch.

Takke Spotify 6ygeT npegnarate pasmelleHve peknambl B COBCTBEHHbIX nogkactax Originals
n Exclusives yepes nnatcopMy Ans camocToATeNbHOro pasmMelleHns peknambl Spotify Ad Studio. MNoka

beHKLI,I/IFI HaxoanTc4a B Ctagnn 6eTa-TeCTVIpOBaHI/IFI, B 6y,1:|,y|_|_|,eM B HEN NnosiBATCA CTOPOHHME NogKacThbl.

KomnaHus noka He pacckasana, kak uMeHHo byaet paboTtate cepsuc Spotify Audience Network, otmeTns
TONbKO, YTO OH HAXOAUTCH «HA PaHHUX CTaausiX pas3paboTKmM», NOAPOBHOCTN LOMKHbI NOSBUTLCS NO3XKE.

Spotify oTMevaeT, 4TO HOBbI MHCTPYMEHT «U3MEHUT NMpasuna Urpbi» B cpepe peknambl B NogkacTax.

MpenctaButens nnaTdopMbl TAKKE KPATKO OTMETWUA, YTO 4Yepe3 HEeCKONbko MecsauesB Spotify HadHeT
TeCTUpoBaHMe HOBOW (OYHKLMM, KOTOpasi NMo3BonmuT aBTopam Anchor nybnvkoBaTb MNaTHbIA KOHTEHT

nopkacTtoB ans Spotify, «OpUeHTMPOBaHHLIN HA UX CaMbIX MPEeAAHHbIX NOKMOHHUKOBY.

B Spotify pacckasanu, 4to HegaBHee nNpnobpeTeHne nnaTgopmbl Ans nogkactos Megaphone B Hosibpe

npoLwsioro roga no3sosiuT KOMNaHnn BbINTN HA HOBLIE PbIHKK C TeXHoMornen MHTErpaunmn

peknambl Streaming Ad Insertion (SAl). Cenyac SAl poctynHa B CLUA, Kanage, [epmaHum

n Bennkobputanum, B 2021 rogy TEXHOMOrMs NOSIBATCH U B OPYIMX CTpaHax.

Spotify oborHan Apple Music no gone aygutopun B Poccumn

[lo npnxopa kKoHkypeHTa Apple Music Bxoaun B TpPONKy nnaepos
https://adindex.ru/news/digital/2021/02/26/291579.phtml

B 2020 r. nonb3oBaTenu Tpatunn Ha npocnywmBaHme My3blkn B cpegHeM 20 MUHYT B A€Hb, BbIACHUI
MOBunbHbIN onepatop «Mera®oH». Bonee nonosuHbl (56,2%) aboHeHTOB oTAaBany npeanoyTeHue
poccuinckum cepsucam BOOM n «BKoHTakTe», KOTOpble SABMASKOTCA YacTbio OA4HOM 3KOcUcTeMbI. BTopoe
MEeCTO 3aHumaeT npwunoxeHve «Angekc.Mysbika» (18,7%), a 3amblkaeT Tpouky nuaepos Spotify,

KoTopbI 3anycTuncs B Poccum npowneim netom. Ero gonsa gocturna 12,1%.
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PaHee TpeTba cTpoyka octaBanacsk 3a Apple Music, Ho no ntoram 2020 r. oH ONyCTUACA Ha OAHY NO3ULLMIO
(10,2%). Y ocTanbHbIX UTPOKOB BECbMa CKPOMHbIe nokasaTtenu: y YouTube Music gons coctasnsiet 1,6%,

y Dezeer n «Cbep3Byk» — MeHee 1%.

«Mera®oH» aHann3npoBasé pAaHHble O Tpa(bvn(e B MOOWNBbHOM CETU WU KONMU4YECTBE a60HeHTOB,

MCNONb3YyHLWNX MYy3blKaribHbl€ NMPUITOXEHUA.

PaHee Spotify coobLuan, 4to 3a Tpu nepsBble Mecsaua paboTsl nnatdopma nepeBbINofnHuIa COOCTBEHHbIN

rogoBOW NfiaH no Konn4yecTBy NoanMCHMKOB.

SOCIAL MEDIA & INFLUENCERS ... e

AscTtpanunckune CMU notepsnn 13% Tpadmka n3-3a 3anpeta AennTbCs KOHTEHTOM

B Facebook

Xutenu ctpaHbl NPOJOMKMNN MOMb30BaTbCA COLCETbIO M HE CTanu uckaTb Apyrve nnatgopMbl Ans

noTpebneHnsa KOHTEHTa M3gaHun
https://adindex.ru/news/digital/2021/02/19/291425.phtml

AscTpanuiickue HoBocTHble CMW noTtepsanu npumepHo 13% nokansHoro Tpaduka u noytn 30% tpaduka
n3-za pybexa, coobwaetr ABC News co cchbinikon Ha nofdcdeTbl aHanuTuyeckon komnaHum Chartbeat.
Takas guHamuka Oblna 3aduKcuMpoBaHa Mocne Toro, kKak Facebook 3anpetun aBcTpanuiickum

nonb3oBaTtendam 1 nagaHnam aenmTbCcAa HOBOCTAMU Ha nnaTq:)opme.

Chartbeat 3admkcmpoBana, 4To Tpadmk Ha aBCTpanMACKME HOBOCTHbIE CaWTbl ynanm B Te4yeHue
HECKOSMbKMX 4YacoB nocrne OnoKMpOBKM B COLICETW, MOCKOSMbKY ayauToOpuUs He nepelunia Ha gpyrue

I'IJ'IaT(*JOprI B NMONCKax HOBOCTHOIO KOHTEHTAa.

KomnaHuss npoaHanusvpoBana 255 HOBOCTHbIX Beb-canToB. Kak crnegyet M3 MOHUTOPWHra, Aong
aBcTpanunckoro Tpaduka ns Facebook Ha noptanax nsgaHum onyctunacb Huwke 2% nocne 3anpeta. [o

aToro nokasartenb coctasnsan 2%.

TexHnyecknin gupektop Chartbeat [xow LBapu oTmeTun, 4to paHee, koraa B Facebook Habntoganuch
cbou, nonb3oBaTenu BbICTPO Nepexoanny Ha gpyrue nnatgopmbl. Tenepb xe, korga couceTb paboTaerT,

B T€Hb yullesn TOJNIbKO HOBOCTHOW KOHTEHT.
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Facebook 3anpetun CMM n nonb3oBaTensm u3 ABCTpaJ'II/II/I oennTtbCA HOBOCTHbIM KOHTEHTOM WU3-3a
TpeGOBaHMIZ Bnacrtemn CTpaHbl, KOTOpbIE 06s13anun IT-komMnaHuKM, N B 4aCTHOCTH AMEPUKaAHCKYH COLCETb,
nnatnTb nsgaHnsam 3a KOHTEHT. [Nocne Toro kak COOTBeTCTByI'OLLI,I/lI7I 3aKOH OblIn NPUHAT 18 d)eBpanﬂ,

nnaTd)opma yoanuna I'Iy61'IVIKaU,VII/I Bcex MmecTHbiXx CMW, a nonb3oBaTenu ABCTpaJ'II/lI/l nepecrtanun BugeTb

Kakne-nmbo HOBOCTHbIE MOCThI B couceTn.

Will Clubhouse be the next social media platform for marketers?

The parent company of Burger King and Popeyes jumped on the buzzy new app last week, opening the
possibility of another digital channel for brands.

https://www.marketingdive.com/news/will-clubhouse-be-the-next-social-media-platform-for-
marketers/595156/

Clubhouse, an invite-only audio chat app with a reported $1 billion valuation, is quickly becoming the talk
of the tech world. Late last week, that buzz extended to the ad world as Burger King parent company
Restaurant Brands International (RBI) hosted an hour-long chat with executives just a day after reporting

its full year and fourth quarter 2020 earnings results.

The "Open Kitchen" call sought to connect the quick-service conglomerate's marketing leadership with
everyone from "marketing folks to consumers," as RBI global CMO Fernando Machado promised in a
LinkedIn post announcing the event. It also opened the possibility that the platform, which combines
elements of chat apps, conference calls and podcasts, could help other marketers reach consumers who

are flocking to the still-in-beta app, which surged from 600,000 users in December to 2 million in January.

"People are going on Clubhouse and interacting with others to learn more about their interest areas —
whether they are related to their careers, favorite celebrities or something else," Kady Srinivasan, senior
vice president of marketing at e-commerce marketing company Klaviyo, said in emailed comments. "RBI's
move with Clubhouse is strategic. It helps them to generate awareness of their organization, establish their
executives as thought leaders, and drive buzz around what restaurants are doing, which is especially

crucial for an industry that is struggling right now."
Direct access

RBI's Clubhouse event featured CEO José Cil, Machado, Chief Corporate Officer Duncan Fulton and CMO

Ellie Doty. The executives spoke about the company's sustainability work and Burger King's new loyalty
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program, among other topics, and at its peak, the event had about 130 listeners ranging from restaurant
operators and RBI employees to brand marketers, press and PR professionals, according to Business

Insider.

As marketers eventually learned with early movers Facebook and Twitter and are still learning with relative
newcomers like TikTok and Triller, consumers have different expectations for how they want to hear from
brands on different social platforms. Even at this early stage, Clubhouse users have their own
expectations, especially on an app that brings together disparate elements into one channel. For now,
Clubhouse could give brands a way to engage with consumers and be part of a conversation without

encroaching on privacy, said Klaviyo's Srinivasan.

"Brands who are savvy will truly lean in and listen to the topics that are paramount among their consumers.
It's a huge learning opportunity and provides insight directly into what matters to their end consumers.
Those insights could be used to influence product development, marketing strategy and so much more,"

Srinivasan said.

Along with gleaning consumer insights from Clubhouse conversations, brands could use the platform as
another channel to deepen their relationships with consumers, especially during the pandemic. As a cross
between a webinar and a podcast, Clubhouse could be a channel for events that have been canceled or
postponed due to the health crisis, said Justin Kline, co-founder of influencer platform Markerly, via emailed

comments.

"Since it has the open, conversational feel, it is the next best thing to develop a more personal relationship

that can't necessarily be achieved on other social media platforms."
Justin Kline
Markerly, co-founder

"Since it has the open, conversational feel, it is the next best thing to develop a more personal relationship
that can't necessarily be achieved on other social media platforms," Kline said. "A large upside is the
opportunity it provides to potentially meet influential leaders and CEOs and have the opportunity to
communicate with them directly. This provides a different type of personal value that many are not used

to seeing on your typical platform."”

Get marketing news like this in your inbox daily. Subscribe to Marketing Dive:
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RBI already seems to see Clubhouse as an important communication channel, with plans to continue the
chats every two weeks, beginning Feb. 26, with a rotating group of speakers, per Business Insider. For
RBI, which saw global digital sales more than double in home markets and reach $6 billion in 2020, digital
is a key strategic growth engine. Authentic conversations via an emerging digital platform could help it rise
above the noise of other marketing channels, as its most notable brand has previously attempted with
oddball campaigns around moldy Whoppers and the dangers of cow farts.

"Most times, consumers of a brand are on the receiving end of a very curated marketing message,"
Srinivasan said. "Clubhouse (at least at the moment) is very authentic; you have real live people talking
aloud about unlimited topics. It has a real draw."

Twitter 3anycTuT nnaTHyO NOANUCKY

Supper Follows 0TKpoeT JOCTYN K SKCKMO3UBHOMY KOHTEHTY
https://www.sostav.ru/publication/twitter-zapustit-platnuyu-podpisku-47481.html

CoumanbHaa ceTb Twitter paspaboTtana dyHkumMio nnatHou nognuckn Supper Follows. Tenepb

nonb3oBaTtendmM npenoctaBAT BO3MOXHOCTb 6paTb nnaty CoO CBOUX nNoAnMCHYMKOB  3a OOCTyn

K 9KCKITHO3MBHOMY KOHTEHTY, a Takke co3gaBaTb rpynnbl N0 nHtepecam, N N L BhelVerge.

Mognucka (Supper Follows) no3gonuT BnagenbuamMm akkayHToB 6paTb nnaTy ¢ NOANMCYMKOB 3a AOCTYnN
K 9KCKIMFO3MBHOMY KOHTEHTY. TakMm MOryT cuMTaTbCA COOOLLEHWsi, KoTopble He ByayT BUAHbI OpYrym

noNb3oBaTeNIdAM, a TakXKe NnoArnncka Ha paccCblsiky HoBocTen. CTOMMOCTb NOLMUCKM NOKa He YTOYHAETCA.

C nomowbto  dpyHKuum  cosganma rpynn  (Communities), nonb3oBaTenu CcMmory co3gaBaTb CBOM
coobLecTBa, a Takke MNPUCOEOUHSITBCS K OPYTMM C MHTEpecyLwen nx TemMatukon. B aTux rpynnax

noanncaHHble NoJib3oBaTe N 6y,u,yT BMaeTb 6onbLue TBUTOB, MOCBSALWEHHbIX MHTEepEeCHbIM UM TeMaM.

MpenctaButenu Twitter pacckasanu nsgaHuio, YTO 3a CHET HOBOBBELAEHUI PaCcCUYNTLIBAIOT YABOUTL CBOKO
rogosyto Bblpyyky k 2023 roay — no $7,5 mnpa, v noebllwath KONMYECTBO MONb3oBaTeneln B cpegHeM

noytn Ha 20% KaxabIn rog B TeYeHne Tpex NneT.

PaHee B aToM mecsue Twitter Hayana T € C T U [Pofoddsble hatwl Spaces. Nnatdopma paboTaet

Ha 6a3e cepBuca Periscope, 0 3akpbITuM KoTOporo couceTb O Ob S B Mexabi@ npownoro roaa.
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Instagram npeactaBun «koMHaTbl» ANS NPSAMbIX 3UpoB

CouceTb HamepeHa koHKypupoBaTb ¢ Clubhouse
https://www.sostav.ru/publication/instagram-predstavil-komnaty-dlya-pryamykh-efirov-47521.html

AMepMKaHCKaﬂ couceTb Instagram npeacrtaBuna «KOMHaTbl» OnNdA NMpPpAMbIX S(bl/lpOB B BUOEOpEXNME.
(DyHKLl,I/IFI Live Rooms naet BO3MO>XHOCTb npoBOANTb TpaHcnauunm C Tpem4d

coseflylimMmmn, roeBopuTCaA B ©nore koMnaHuu.

Monb3oBaTenn wu paHblle MormnM npoBoAUTL B Instagram COBMECTHbI€ CTPUMbI, HO KOJIN4YEeCTBO
orpaHmn4ymeanocCb AByMA y4aCTHUKaMW. Tenepb B OHHaVIH-BCTpeHe CMOryT NpUHATL A0 YeTbipeXx BeayLinx.

Instagram Takum obpasom MoxeT KoHKypupoBaTb c Clubhouse, B KOTOpOM «KOMHaTbI» — OCHOBHOW

dopmar.

[na 3anycka «KOMHaTbl» HeobxoauMo co3gaTb NpsMon adup. 3aTeM MOXHO cpady obaBuTb Tpex
coBedyLUMX W3 CrMcKa rocTen TpaHCnsauuM unu npurnawatb MX no Mepe HeobxoammocTwu. Y apyrux

nonb3oBaTtenen Takke 6yaeT BO3MOXHOCTb NONPOCUTL BeayLLero A06aBnTb UX B Ka4eCTBE COBEAYLLUMX.

HoBas dyHKUMS, MO MHEHUIO pa3paboTyMKoB, OTKPOET ANs fonb3oBaTtenein Gornblue KpeaTUBHbIX
BO3MOXHocTeln. OHM CMOryT co3fdaBaTb MOAKACTbl, YCTpauMBaTb TOK-LIOY U MKeM-CEeNLHbI, A06aBnsTb

aKTUBHOCTU K CBOUM nabnunkam.

Netom npownoro roga amepukaHckas coucetb 3 a 'Y CndkoledlHa TikTok npunoxenune Reels.

C ero nomMmoulpldo MOXHO coO3daBaTb BWAEO NPOAOIMKUTENbHOCTbIO A0 15 cekyHa v OenuTbcst UMK

He TOmbKO C ApY3bsiMK, HO U CO BCEMM Monb3oBaTensimu Instagram.

The social media opportunity with the death of third-party cookies

With cookies on the way out, paid social is a bright spot in 2021 for many marketers looking to understand

and reach consumers.

https://www.marketingdive.com/news/the-social-media-opportunity-with-the-death-of-third-party-
cookies/594944/

The following is a guest post from llon Weeldreyer, associate director of performance media at Merkle.

Opinions are the author's own.
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The third-party cookie is going away, eliminating an oft used and valuable part of many brands' digital
advertising strategy. Regulations such as the European Union's General Data Protection Regulation
(GDPR), the California Consumer Privacy Act (CCPA), and California's Prop 24 introduce constraints on
the third-party cookie, and with that diminish the ability to resolve customer and prospect identity in
programmatic advertising. While there's no hard deadline, popular browsers are already beginning to
remove the feature: Google announced the functionality would be removed from Chrome in 2022, and
Safari and Firefox have already begun blocking them by default.

Marketers dependent on third-party cookies will need to find new ways to target and measure their digital
efforts. The road ahead will see brands develop their own first-party identity graphs, build data from internal
sources, access second-party data through noncompetitive partnerships, and collect their own zero-party
data by asking customers to share more with them. In final form, this path may take years of planning,
investment and transformation. To keep performance and results rolling in during the short term, many

marketers must look to increase their use of paid social media.
With third-party cookies on the way out, paid social's future is bright

Given industry concerns related to cookie degradation and inventory quality, paid social is a bright spot for
many marketers in 2021. Due to their identity-based audiences, paid social "walled gardens" are a frequent
recommendation for those looking to mitigate disruption as the industry progresses toward a cookieless
future. Advanced audience features and the certainty of identity in an uncertain world will allow paid social

to maintain its place within comprehensive digital media strategies.
Identifying the opportunity for paid social

Although 2020 was a year of upheaval and uncertainty, at least one thing remained certain: the prominence
of social networks in everyday life. Whether as an escape for those in quarantine, a source of inspiration
or an established mode of communication, individuals continue to connect and experience life through

social platforms.

Over the next two years, average time spent on social media is expected to outpace prior forecasts. While
the post-pandemic world may see a slight decline, users are expected to continue spending an average
of around 80 minutes per day on social networks, eMarketer predicted in April 2020. To stay competitive,
advertisers must take note of these trends and establish a presence where their customers and prospects
spend time. Brands acknowledge the need, driving steady lifts in paid social investment. That number is

projected to approach $57 billion by 2022, according to eMarketer.
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For marketers, social media is where identity can be resolved, as the major social platforms have an
always-logged-in audience with personally identifiable information (PIl) and don't rely on third-party cookie-
generated identity graphs. In addition to a captive and identified audience, social media comes with its
own suite of analysis, data and campaign tools. Social media will grow to cater to more businesses,
including smaller and mid-size enterprises. Platforms will likely continue to deploy additional automation

to their toolkits, increasing ease of use for marketers. They will offer a bigger range of turnkey solutions

and provide more coverage and penetration into the entire customer life cycle.
Get marketing news like this in your inbox daily. Subscribe to Marketing Dive:

There will also be uncertainty in paid social that will need to be monitored. It's likely that security, privacy
policies and laws could continue to tighten, constricting marketers' ability to resolve customer identity. In
some cases, such as fair lending, marketers will have less flexibility and access in the platform data used
for targeting. It's uncertain how the major walled gardens will play together, especially if we take the current
circumstances as an indicator. For example, Google and Facebook don't share many of the same
protocols or provide integrations to resolve customer activity between the platforms, making tracing and
attribution more difficult. Ultimately, future solutions will require additional techniques, such as data clean

rooms, to put an identity/attribution picture together.
Getting it done with paid social

To help navigate the developing landscape and ensure dollars are well spent, brands should develop a

comprehensive paid social strategy:

Take inventory of business goals, define target audiences and understand the customer journey.
Select the right ingredients from a broad menu of platforms, features and integrations.

Plan for measurable outcomes and continue to iterate based on data-informed decisions.
Determine how your audience approach relates to business goals and overall strategy

A brand should ask important questions, such as: Who are our current customers? What are the qualities
of our desired growth segments? What is the customer journey and life cycle? Do our customers convert

online or offline? Are we aiming to drive awareness, consideration or conversion with this campaign?

After these questions are answered, an advertiser should review available platform capabilities to align

investment to in-platform targeting tactics and campaign objectives. Fortunately, paid social platforms have
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made this step easy, as they offer in-platform settings for nearly any objective, including app downloads,
site traffic and conversions, all of which are powered by machine learning for optimal efficiency. Brands

that are able to reinforce their paid social strategy through these steps will find themselves well-positioned
once the third-party cookie is finally laid to rest.

E-COMMER CE ... e

[Mpooaxn Ha mapkeTnnencax ysennumnnn goxoabl 89% npogasuyos B 2020 roay

CambiMn  yHMBEpCanbHbIMW KaHanamn npogax npeanpuHumatenn Hassanu AliExpress, Ozon w
Wildberries

https://adindex.ru/news/researches/2021/02/19/291428.phtml

Bnarogaps mapketnnencam ysenuuunnu ceomn goxog B 2020 r. 89% onpoLlleHHbIX NpeanpuHumaTenen, a
Yyepes3 COBCTBEHHbIE OHMarH-MarasviHbl Npodaxu HapacTunm 55% 6usHecmeHoB. O6 3TOM roBopuUTCS B
nccnepgosaHum Data Insight. CambiMy  yHMBepCanbHbIMU KaHanamm npoAaX MNOCTaBLLMKM Ha3Bamnm

AliExpress, Ozon n Wildberries. B onpoce npuHsnm ydactne 2360 koMmnaHu.

Moyt nonosmHa NocTaBLUMUKOB (41%) cunTaloT MapKeTnriencbl OCHOBHbIM KaHanom npogax, a 14% —
eauHcTBeHHbIM. Cpean onpowweHHbix 31% paccmaTtpmBaloT nnatgopMbl Kak AOMOMHEHWE K ApYyruMm
kaHanam, a 13% — kak akcnepmmeHT. BoobLe He ncnonb3yoT cBon canT ansa npogax 45% npoaaBLoB.
N3 Tex, KTo yxe paboTaeT Ha MapkeTnnence, B odnanHe npogosmkaloT npodasaTb Nuwb 34%

npeanpuHumMmartenen.

Oxkorno 80% npogasBLOB BbIWINM HA MapPKETNEeNChl, YTOObI yBENNUNTL ayaUTOPUIO U npodaxu, 42% —
4TOObI pacwmpuTb reorpaduio Toprosnn, 37% — 4Tobbl NOBLICUTL Y3HAaBAEMOCTb TOBapOB. [1ovTn TpeTb
(29%) ncnonb3oBanu MapkeTnnencol, 4Tobbl HAYaTb NPoAaBaTh Yepes MHTEPHET, a Kaxabin NaTbi (20%)

— YTOObI CHU3UTb n3aepxKkn Ha npogaxku.

C Tem, 4TO CTOMMOCTb NPOAaX Yepe3 MapKeTNencobl ConocTaBnma ¢ Apyrmmmn kaHanamu, cornacHol 48%
onpoLLeHHbIX. natopmMon ¢ camon HU3KOM KOMUCCUEN npeanpuHumaTenn HasBanu AliExpress —

nnowaaka npeanaraet 0% komuccum 3a npogaxy nepsbix 100 ToBapos, Aanee — ot 5 0o 8%.
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mMecTo 3aHsan AliExpress (64%), BTopoe goctanock Ozon (60%). Kpome atoro, Ozon nony4mn ny4iiyro

OLeHKY peKaMHOro MHCTpymeHTapus nnatgopmbl: 6,2 6anna 13 10 BO3MOXHbIX.

PecnoHaeHTbl oTMeTunum poct npogax B 2020 r. B KaTeropnsax KOCMeTUKKU, napoMepnn n 300ToBapoB
(96%), anekTpoHMKK, ObITOBOM TEXHUKM U TOBapOB AN cnopTa (94%), a Takke TOBapOB AN AoOMa 1 Aayun
(93%). Kpome aToro, 3aMeTHbI POCT Mokasan CerMeHT MPOAYKTOB MuMTaHus — ero otmeTtunu 91%

npeanpuHumaTtenen.

Mo MHeHMIO NpegnpuHUMaTenen, ToBapbl ANS AoMa U Jadu nydile Bcero npogaBaTb Ha AliExpress (65%),
Ozon (65%) v Wildberries (61%); oaexay, obyBb u akceccyapbl — Ha Wildberries (81%) n AliExpress
(50%), a ToBapsbl ans crnopTa -— Ha Wildberries (58%), AliExpress (65%) n Ozon (50%). OnekTpoHuka u
TexHuKa ycrneluHee Bcero npogaetca Ha «AHgekc.Mapkete» (70%), AliExpress (69%), goods.ru (66%) u
Ozon (66%), kocmeTnka — Ha Wildberries (63%) n Ozon (45%), a aBToToBapbl — Ha AliExpress (47%),
Ozon (43%) n goods.ru (42%).

Mo nogcyetam Data Insight, 6onbwe Bcero npogaBuoB pasmewiaoT ToBapbl Ha Wildberries. Ha
nnatdopme HacumTbiBaeTca 91 Tbic. NpegnpuHumaTenen Ha aHeapb 2021 r. lanee nayt AliExpress —

35 Tbic., Ozon — 18 TbIC., goods.ru — 8 TbIC. U «AHaekc.MapkeT» — 7,3 ThIC.

WccneposaHne npoBogunocb B ceHTabpe 2020 r. Data Insight ompocuna poccunckux npogaBLoB

AliExpress, goods, Ozon, Wildberries n «Axgekc.MapkeTta».

MapkeTonorn oueHunn 3PPEeKTUBHOCTL MapKeTnnemcos B e-commerce,

MeanumHe, dMHaHcax 1 aBTo

PeknamucTbl M3 pasHbIX cdep pacckasanu, Ha Kakux MapkeTnsiencax pasMellalroT peknamy M Kakue

nnoLwaakm cuntaroT 6onee aPdPEKTUBHLIMU C TOUKN 3PEHUS NPOAAX Y NPUBMEYEHNS KITMEHTOB
https://adindex.ru/news/researches/2021/02/16/291305.phtml

AHanMTUKn M3 «AWMaHoB U NapTHepbI» onpocnnn 230 MapKeToNoroe, YTo6bl BbIACHUTL, Kakasi 4ons 13
HUX pasmellaeT W npoaBuUraeT NPennoXeHWs B MapKeTnnencax u Kakve nnowagkm, fno MHEHUIO
crneumanuctoB, 3aPdEKTUBHEE C TOYKN 3PEHUSA MPUBIIEYEHUS KITMEHTOB M npodax. B onpoce npuHanu
yyacTve 3KCnepTbl U3 NATU oTpacnen: e-commerce, MeanuMHa, HeABMKUMOCTb, (PMHAHCHI U Npogaxa

aBToO.

Oons npucyTcTBUSA U NPOABUXKEHUSA UFPOKOB B MapKeTnnence
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[onsa urpokoB, KOTOpble pasmeLlalT NpearioxkXeHnus B MapKkeTnrencax, cpean onpoLleHHbIX B CpeaHEM
coctaBnseT 60% 1 BapbupyeTca B 3aBUCMMOCTU OT cermeHTa. Cpean pecnoHAEHTOB 13 hUHaAHCOBON
oTpacnu Tonbko 41% oTBeTUNN, YTO pa3MeLLLaloT NpeanoXeH1st KOMnNaHMM B MapkeTnnencax. [lonsa cpeam
npegcraBuTenen e-commerce, MeguLMHbl U HEOBWXKUMOCTU BapbupyeTcs B npegenax 60—-66%, a B

cerMmeHTe aBTopblHKa gocturaet 70%.

,D.OJ'IFI NPUCYTCTBNUA WIPOKOB Ha MapKeTnneﬁcax KOCBEHHO OTpaXaeT CTeneHb KOHKypeHuun Ha
nnowagkax, CHUTalT aHallIMTUKN. )J,perM CbaKTODOM, OTpaxawwnMm CTteneHb KOHKYPEeHUUN, ABNAETCA
aonda Urpokos, npoasuralolnx npennoxXeHna Ha MapKeTnneVlcax, TO €CTb UCNOJIb3YLWUNX peKkrnamHbie

MHCTPYMEHTbI Unn ontuMmmn3auduio and CtTumMmynmpoBaHuA TpachKa.

Cpean onpoLLeHHbIX e-commerce- 1 aBTOMOOMIbHBIX MapKeTOSOroB [0S UIPOKOB, MPOABUraloLLmMX
npegnoXeHna B MapkeTnnencax, He npesblwaer 35%; cpeou MeOULMHCKUX W (PUHAHCOBBIX
MapkeTonoroB pfons cocrtaenseT okono 45%. Haumbonblwy akTMBHOCTE MPOAEMOHCTPUpOBanu
MapKeTonorn B HeaBmxMMOCTU: 58,8% y4aCTHMKOB onpoca OTBETUNKN, YTO NPOABUraloT NpeasiokKeHns

BHYTPM MapKeTnnencos.
Haunbonee acpchpekTMBHbLIE NNOWAAKN C TOYKM 3PEHUSA NMPOAAXKN U NPUBNEYEHUS KITMEHTOB

YyacTHMKkaMm ofnpoca npeanaranocek BbiOpaTb TPU MMOWAAKM, KOTOpble OHM cuuTaloT Haubonee
appeKkTMBHBbIMUK. [1NS1 MTPOKOB MEAMNLMHCKOIO pbiHKa BbIOOP BKIIOYan arperatopbl MEOULMHCKUX YCIYT U
CaNTbI-OT30BUKKN, 419 PECMNOHAEHTOB M3 CeKTopa HeaBWMXMMOCTU — Krnaccudpangbl U CanTbl areHTCTB.

PesynbTaTbl pacnpegenununce cnegyowmm o6pasom.
Camble acpcheKkTMBHbIE MapKeTNNenchbl

- OuHaHcoBbIi  cekTop: Bankiru  (64,7%) Sravniru  (64,7%), Fins.Money  (11,8%).
- ABTOomMOGBUINbHBIN cekTop: Auto.ru (80%), Avito (60%), Drom.ru (55%).

- MeguumHckun cektop: «lMpofokToposy» (64,1%), DocDoc (20,5%), «AHaekc.3aopoBbe» (20,5%).

- E-commerce: «Angekc.MapkeT» (48,4%), Ozon (32,8%), Wildberries (25%).

- Cawmble adhpekTnBHbIE MAPKETNNENCHI C TOYKM 3peHns npogax: «Lnan» (76,5%),

«AHpekc.HegsmxkmmocTby (58,8%), «AButo» (41,2%).

Urpoku no-pasHomy oueHMBarT IP(PeKTMBHOCTbL OT NPUCYTCTBUSA B MapKeTnsiencax

Camasi BblcOkasi [ofsi PecrnoHOEHTOB, CUUTAOLWMX MapKeTnnencbl 3dEeKTUBHBIMU C TOYKM 3peHust

npoJax M rnpuBreYeHNa KNMEHTOB, oKasanacb cpeaun npeacrasutenen MHaHCOBOro pbiHka — 70,6%.
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Takoro e MHeHus npuaepxneaetcsa 60% pecnoHaeHTOB aBTOPbIHKA U 46,2% aKkCcnepToB MEAULIMHCKOIO

cekTopa.

MopaenstoLiee 60nbWMHCTBO (76,5%) ONPOLLEHHbIX 3KCNEPTOB PbiHKa HEABWXUMOCTI CUYMTAIOT, YTO ANN
npusnevYeHnsa KnMeHToB addekTMBHee arperaTopbl HeABUWXMMOCTU, a 15,7% — 4YTO CalTbl areHTCTB.
Cpeaun npepncraButenen MeguLMHCKOrO pbiHKa 41% OMPOLUEHHbIX OTBETUAW, YTO ANs NpuUBReYeHus

KnNueHToB adhdeKkTnBHEE arperatopbl MeaMUMHCKNX yenyr, a 33% nporoniocosanu 3a CanTbl-OT30BUKN.

MESSENGER ... e

Masen OypoB paccka3san, 4to B Telegram nosiBUTCS KOHTEKCTHAsA pekrnama

MecceHOxep He 6yOem ucrionib308amb fUYHbIe OaHHbIe rosib3ogameriell Orsi noka3a obbsieneHuUl

https://www.sostav.ru/publication/reklama-v-telegram-47286.html

Masen [Oypos B bl 1 Y @odr HcBbem Telegram-kaHane, B KOTOPOM OOBACHMM, MOYEMY He HYXKHO

©ecnokonTbCs U3-3a BBEAEHUS peKnamMmbl B MecCceHaXepe. OH noa4vepKHyn, 4To nonb3oBaTtesin He YyBUOAT
00bABNEHUA B NMNYHBLIX UMK rpynnoBbiX 4Yatax, U UX gaHHble HUKOrga He 6ynyT ncnonb3oBaTbCA AnA

TapreTuHra.

Telegram He nonageT no nytn Facebook n He ByaeT npegnaratb peknamogatensm TapreTUPOBaHHYIO
peknamy. BmecTo 3TOro B MecceHmkepe MNOSIBUTCA KOHTEKCTHAasi pekrnama, OCHOBaHHasi Ha TemaTtuke
KaHana, ykasan [ypoB. «TpaavuMOHHble couManbHble CeTU CRULWIKOM [OMro 9KCcniyaTtmpoBanu
nonb3oBartenen n nsgaTtenen ¢ NOMOLLbI0 Ype3mepHOro cbopa AaHHbIX U MaHUMYNATUBHbBIX anropuTMOB.
Mpuwrno Bpems 3T0 N3MEHNTLY, — OTMETUI ocHoBaTesb Telegram.

o Jxho ¥ omeo ~t ~FE ¢SfS3INIYY
Mbl cuntaem, 4tOo cobupaTb NMYHbIE AaHHblE MNONb3oBaTenen ANnd TapreTuHra (To, Kak MnocTynaroT
WhatsApp 1 Facebook) — amopanbHo. <...> Ecnu ™Mbl BBEgem peknamy B kaHanax, oHa 6ygert

KOHTEKCTHOW, OCHOBaHHOW Ha TEMe KaHana, a He TapreTMpoBaHHOW Ha OCHOBE  KakuX-Nmbo

NoN1b30BaTEJIbCKUX OAHHbIX.
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,D,ypOB OTMETUI, 4YTO peKnamMa B Telegram YKe €CTb — aBTOpPbl CaMOCTOATESIbHO NPOoAAal0T peKraMHblIe
noctbl B CBOMX KaHanax. [lo cnoBam ocHoBaTens Telegram, cenyac 3TO «XaoTU4YHbIN PbIHOK
C MHOIo4YnCrieHHbIMMU CTOPOHHUMU peKnaMHbIMKU CeTAMU, KOTOPbIE MpoABUNraroT HaBA3YUBYHO pPeEKNaMy
M CO30al0T HeraTUBHbLIN NONb3oBaTENbCKUN ONbIT». «Mbl XOTUM ncnpaeuTb 3Ty CUTYauuro, npeanoxus

BragesnbUuamM KaHanos aribTepHaTuBy, 3a60T;|u_|,y+oc;| 0] KOH(*)VI,EI,eHU,I/IaJ'IbHOCTI/I)), — YKasan ,D,ypOB.

[ypoB coobwun, 4to koMnaHna pabotaet n Hag APYrUMUM MHCTPYMEHTaMU MOHETM3aLMM KaHanoB —
NoXXepTBOBaAHNAMM U noannckaMmn. «Hawa koHe4vyHas uernib COCTOUT B TOM, YTOObI COOPMUPOBATL HOBLIN
Knacc cosgaTenien KOHTeHTa — TOT, KOTOPbIN (PMHAHCOBO yCTOM4YMB M cBOBOOEH B BbIOOpe cTpaTeruu,

KOTOpas ny4ille BCero noaxoauT and nx noanncHMkoB».

PaHee ctano naeectHo, 4To Telegram oGorHan no Yncny nonb3oBatenen Reddit n Twitter — B aHBape
aygutopua meccenmpkepa gocturna 500 mnH yenosek. [ypoB 06bsiCHAN ycnex nnowiagkm Tem, 4YTo

Telegram nocnepgoBaTteneH B NOUTUKE KOHPMAEHUMATIBHOCTN CBOMX NONb30BaTENEN.

Telegram paspelunT nonb3oBaTensaM OTKMYaTb peknamy

Takasa mogenb MoHeTM3auum ByaeT cyLlecTBoBaTb Haps4y C JOHaTamMu 1 NoanMckamm
https://adindex.ru/news/digital/2021/02/12/291189.phtml

OcHoBatenb Telegram [laBen [ypoB pacckasan, kKak OygeT HaBoAUTb MOPSAOOK Ha «XaoTUYHOMY
peKknamMHOM pblHKe BHYTPWU MecceHaxepa. Mo ero cnosam, KOMNaHMsa NpeasioxuT Brnagensuam KaHanos
«CO3HaTenNbHYO» anbTepHaTUBY, rMaBHbIM NPUHUUNOM KOTOpon ByaeT 3aboTa 0 KOHMAEHUMANbHOCTH.
OHa un36aBuT co3gaTtenen KOHTeHTa OT HeoBXOAMMOCTW COTPyAHWYaTb CO CTOPOHHUMM pPeKnamHbIMU
ceTaAMM, a ayauTopuio — OT HaBA3YMBOM peknambl. B KOHEYHOM cyeTe 9TO AOMKHO YNyudlWwuTb

Nosfb30BaTENbCKUIA OMbIT.

Monb3oBaTteny cMoryT OTKMUMTL peknamy, 3asepun [ypoB. OgHaKko OH cYMTaeT, YTO MpeanoXeHHas
anbTepHaTMBa CTaHET XOPOLLUMM CrnocoboM MOHeTM3aumMM — Hapsgy C AoHaTamu U nognuckamu, Hag

KoTopbiMu Telegram Toxe paboTaert.

Cenyac OCHOBHbIM crnocobom 3apaboTka Ons BragenbLeB KaHanoB SBMSIETCSA pa3MelleHune
npomonocToB. B 2021 r. mecceHmxep MIMAHUPYET 3anyctutb cOBCTBEHHYIO pEKNamMHyto nnaTgopmy.

B otnmune ot WhatsApp n Facebook, oHa He ByaeT cobupaTb nepcoHarnbHble AaHHbIE U UCMOSb30BaTh
nx onsa TapreTmpoBaHHou peknamsl. [MogobHbin nogxoa dypoB cuntaeT «amopanbHbIM» — B MPOTUBOBEC

DuckDuckGo, koTopbIi MOHETM3NPYET cepBuChl 6e3 cbopa MHopmauumn o Nonb3oBaTeNsXx.
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KaHanbl, koTopble 6yayT paboTaTb ¢ nnatdopmon Telegram, cMoryT pa3MellaTb KOHTEKCTHYIO peknamy,
TO €CTb COOTBETCTBYIOLLYIO 3asiBNIEHHON TeMaTuke. Peknama nosiBuTcs B KpynHbIX kaHanax, 4ei doopmat
ONUCbIBAETCA Kak «OAMH KO MHOMMM». B npuBaTHbIX M rpynnoBbIX 4YaTax HUKAKUX KOMMEPYECKMX

obbaBneHun He GyaeT, 3aBepun [ypos.

Co6cTBeHHas nnaTtdopma no3sonut Telegram nokpbiBaTb pacxodbl Ha cepBepbl U TPagUK.

HOBOCTU MHTEPHET-PEKJIAMbI BEJIAPYCW ...,

Onpoc Viber: 80% 6enapycoB XxoTaT, 4Tobbl GpeHabl 6onblie mMcrnosnib3oBanu

Genapyckui A3blk B KOMMYHUKaLMN

https://marketing.by/novosti-rynka/opros-viber-80-belarusov-khotyat-chtoby-brendy-bolshe-ispolzovali-

belaruskiy-yazyk-v-kommunikatsii/

MecceHmxep Viber npoBen onpoc cpeau CBOen ayauTopyuu M CNPOCUI, XOPOLLO NM Monb3oBaTenu 13
Benapycu 3HaoT 6enapyckui A3blk U NOBAT nuM obweHne Ha «moBex». [aHHble 6binyv nonyyeHbl B

pesynbTaTte onpoca B ocunumansHom coobuiectee Viber B benapycu.

B onpoce npuHann ydactne 6onee 1 400 nonb3oBaTenen. Cpean Hux 65% — paboTtarowme

cneumnanuctbl, 12% — yyawmecs, 17% — neHcnoHepsbl n 6% — Te, KTo Bblbpan BapuaHT «[pyroe».

51% pecnoHAeHTOB cuyMTaeT, YTO XOPOLIO 3HalT BGenapyckui s3blK U yTBepXaatT, 4To 6e3 Tpyaa
obwattca Ha «moBex». «[lMpodwm» cebs Haseann 8% yyacTHMkoB onpoca, a 36% xoTenu Obl
yCcoBepLUEHCTBOBaTb CBoe BnageHve 6enapyckum. W Ttonbko 5% pecnoHAeHTOB OTBETWUN, YTO He

BragetoT 6enapyckum si3bIkoM U MOYTU HE MOHUMALOT €ro, HO HE CYUTAtOT 3TO NPOGNEMON.

BonbwnHcTBO (76%) X0Teno 6bl 6onbLle o6weHns Ha BenapyckoM A3bike B MOBCEOHEBHOWN XMU3HU. B TO
BpeMs kak 24% cuuTatoT, 4To Genapyckoro A3bika B Ux 0b6LieHMn gocTaToqHO. Ha Bonpoc O ToM, rae Bbl
xoTenn O6bl vawe cnblwaTte 6enapyckuni a3blk, 9% pecrnoHAeHTOB ykasanu cdepy ycnyr, 12% —
obpasoBaHue. HemHorme un3 onpoweHHbIX Bblbpanu BapuaHT «dunbMbly (3%). CTOonbKO Xe
PECMNOHAEHTOB MPOrofiocoBasno 3a «Meama n peknamyy». Xotenu 6bl Yalle cribiwatb POAHOM SA3bIK Ha
ynuuax 20% onpoleHHbIX. 44% BbiOpany BapuaHT «Bce nepeuyncnenHoe». N Tonbko 9% He xotenu 6bl,

4yTOObl GEenapyckoro s3bika CTaHOBUNOCH BonbLue B Ntobon 13 atmnx caep.
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Mpn atom 80% pecnoHOeHTOB xoTenun Obl, 4TOObl Genapyckuin si3blk B CBOEW KOMMYHMKaUUW 4alle

ncrnosnb3oBanun 6per,b| (B 06LLI,GHVIVI COTPYOHUKOB C KINMeHTaMn, B MapKeTUHIoBblX KOMMYHUKaLUMNAX U Ll,p)

B ogHOM 13 BOMPOCOB Mbl CMPOCKNM Yy NONb30OBaTENEN, 3HAKOT NN OHW NepeBog Ha 6enapyckuii sA3biK
cnoBa «Hebockpeb». MNonoBnHa pecnoHaeHToB (49%) BbiOpana NpaBUMbHbLIN BapUaHT «XMapadocy.
OctanbHble 51% ykasanu HeBepHbIN OTBET WM YECTHO MPU3HANUCb, YTO HEe 3HaKT MNPaBUIIBHOIO
nepesoja. B 1o Bpems kak ¢ BepHbIM NepeBOOM Ha PYCCKUIA A3bIK CITOBa «AblBaH» («KOBEP») CpaBUnCh

84% pecnoHOeHTOB.

Coobuwecto «Viber benapycb» B MecceHaxepe nosisunocek B 2019 rogy Bmecte ¢ 3anyckom B Viber
UHTepdenca Ha Benapyckom a3bike. CerogHs 3a HoBocTaMM Viber Ha 6enapyckom cnegat 6onee 270 000

noannc4yYmMKoB.

HOBOCTU IAB BELARUS ... ... e

3aTpatbl Ha classified-ycnyrn B uHTtepHete cokpatunucb Ha 20%. IAB Belarus

nocymtana oobembl cermeHTa 3a 2020 roa

KpynHenwune nrpokm oTpacnm cobpanucb, 4Tobbl OLEHUTH OOBEM M ANHAMUKY pbIHKA 3a NpoLlewmni
2020 rog.

https://iab.by/zatratyi-na-classified-uslugi-v-internete-sokratilis-na-20-iab-belarus-poschitala-obemyi-

segmenta-za-2020-god/

YyacTHVKM BCTpeun MpeacTaBnsnv cregylowme npoektol: av.by, Kufar, TYT BAV MEOVA (npoekTbl
Tam.by, rabota.by), Onliner (bapaxonka, AsTo, HegswmxumocTtb), Artox (pecypcbl Relax.by, Dom.by,
103.by), Domovita.by 1 Realt.by (Kvartirant.by).

O6bem  knaccudpana-ycnyr, peanu3oBaHHbIX Ha  AdaHHbIX  nnowagkax B 2020  rogy,
coctaeun 12, 85 mnH. gonnapos CLUA. OOwur obbem cermeHTa Wrpoks oueHunun B 14,09 mnH.
Aonnapos. OnHamuka K 2019 rogy cocTtaBuna -20%.
OKCnepTbl OTMETUNM POCT aKTUBHOCTU hmamyeckmx nuy. B 2020 om rogy nonb3oBaTtenu notpatunm 2,49
MnH. gonnapos (+11% k 2019). KomnaHuu noTpaTunm Ha NPOABMXXEHNE CBOUX OHNanH-06baBneHun 11,6

MIH. gonnapos (-25% K npoLuniomy rogy).
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OmuTtpun MepaHuH, gupekTop aBTOKNnaccudanaa av.by, npeacraButenbs komuteTa no classified
IAB Belarus

"o Hasaj, korga oTpachb nokasarna pocT B 32%, 5 ONpOMeTYMBO CNPOrHO3MpOBar, YTO Mbl OMATb YBUOUM
OBYy3Ha4Hble unpbl Temna pocta oTpacnu B 2020 rogy. NMockinato ronosy Nensom, Bce C TOYHOCTbIO A0
HaobopoT. Yxxe BecHon 2020 ctano NOHSATHO, YTO OM3Hecy npuaeTcs oYeHb Henerko. lMocneacTeus
KOpoHaBupyc Mbl pasrpebaem go cux nop u mHormm npeactasutenam cdepbl HORECA npuwnoch
ypesaTb 3aTtpaTtbl Ha MapKETUHT, NPOCTO YTOObI BbbkMTL. Henerko 6bino He Tonbko um. Knaccudpamgbl
HeJOCYMTanMChb 3HaYUTENbHBIX CYMM, HAYMHAas C aBrycra, Korga Mbl YBUAENN MHOTOKPaTHbIE OTKOYEHUS
uHTepHeTa B benapycn. MHorme cantbl npocto He pabotanu, a wpnvua, pasmMeLiarome Caowu

0b6bsABNEHUs, 0TKasbIiBaNUChb OT pa3MelleHnAa Ha HECKOJTbKO HeAerb A0 pa3pelleHnda CUuTyauuun.

B T0 e Bpems Mbl BUOAMM NPUPOCT, KOrAa peyb 3aX0AUT O NOSfb30BaTENbCKUX MUKPONaTeXax, YTo TOXe
HeyamBuTenbHO. Yem xyxe cebs 4yBCTBYeT 9KOHOMUKA, TeM 6onblue cOoernok nepexoanTt U3 cermeHTta
HOBbIX Bellen B cerMeHT BTopuyku. MoaTomy obuiee yBenvyeHve ayautopum knaccudanaos noBnmnsno

N Ha OEHEXHbIN NOTOK. ATOT CErMeHT ByaeT pacTu eLle MHOro feT.

Kpome Bcero Bbllwecka3aHHOro, Mbl CHMTaeM poCT OTpacnv B 4ONNIAPOBOM 3KBMBASIEHTE, a@ CYLLECTBEHHO
ocnabesLumnn pybnb Toxxe BNMAET Ha 0bLwyto kKapTuHy. B 6enopycckux pybnsix ectb HeBOMbLLIOK POCT, a
BOT B nepecyeTe Ha AOMNapoBbli 9KBUBANEHT, KOTOPbLIN U MHTEPECEH MEXOYyHapOoOHbIM MHBECTOpPaM,
BMAMM TO camoe nageHue B 20% rog Kk rogy. AKKypaTHO CMpPOrHO3MpYK Criegylowunin rod: Mbl TOYHO

yBUAMM POCT OTpacCsin, eCiin He CNy4YnTCA CUIbHOIo ocnabneHust HauMoHarbHOW BankoThl.

Y Hac Bav.by kapTvHa CUIbHO OTNMYaeTcs OT obLwien cuTyaumm no pbiHKy. MnaTtexun oT du3nkos
nokasanu poct B 95%. B 2020 roay Mbl nepe3anycTunn OCHOBHbIE pasaenbl canTa Ha HOBOW nnaTdgopme,
CunbHO nepepaboTtanu TapudHyo NUMHENKY ONns npodaBLOB aBTo, Ao6aBunn Bce nnaTHble onuMu B
MOOBUMbHbIE NPUMOXEHNA, CAenany MHOMO NOSe3HbIX NPOAYKTOBbIX M3MEHEHWU, BCE 3TO Ao XOpOoLUWi
pesynbTaT. Beipyyka OT opnuy 3a rof ToXe noapocna, HO He Tak CTpeMuUTeribHO, CKpOoMHble 20%. 3To
3aKOHOMEpPHbIN pe3ynbTaT Ka4eCTBEHHON paboTbl KOMMEPYECKOro oTAerna, KOTOpbIn 3a ro4 nNpuBen Ha
cant ewe nopsagka 30 KoMnaHWW, KOTOpble CMOTIU OLEHUTb 3(PEEKTUBHOCTL pasMeLLeHNs y Hac Ha
nnoLiagke, kak B aBTOCErMeHTe, Tak U B ApYrnx NONynsipHbIX HAaNpaBreHUsaX: MOTO, FPY30BUKX, aBTOOYChI,

CeJlbX0O3TEXHUKA.
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3aTpaTtbl Ha MeaunHyto pekrnamy cokpaTtunmck Ha 10%. IAB Belarus noasena utoru

pa3BuTtna cermenTa 3a 2020 ro

https://iab.by/zatratyi-na-mediynuyu-reklamu-sokratilis-na-10-iab-belarus-podvela-itogi-razvitiya-

segmenta-za-2020-go/

Accoumnauua wuHTepakTMBHOW peknambl (IAB Belarus) BHOBb cobpana KpynHeuMWwWUX WUrpoKoB
oTpacnu, 4to6bl nogsectn utorn 2020 roga U OoLEeHUTb 0O0bLEMbI PbiIHKA MEOQUAHOWN peKnambl B

MHTEpHeTe.

B oueHKe pbiHKa MPUHSANM yyacTue npeacTaBuTenu KpynHenwwux nabmuwepos: TYT BAN MEOVA,

Onliner, Kufar; Tpex cennepos oHnanH-peknamsl Admixer, WebExpert, Takke komnanum Digital Sail.

3aTpaTtbl Ha MeguiiHy0 oHnanH-peknamy B 2020 rogy coctasunu 14,3 mnH. gonnapos CLUA ¢ yyeTom
HAOC, 4to Ha 10% meHbwe, Yem B 2019 rogy. [daHHaa uudppa BknwoyaeT B ceba GaHHepHy U
BMAEOpEKNamy, CneLnpoeKkTbl N HATUBHYIO peKknaMy, peknamy B coumanbHblX Meama, a Takke o6beMbl
peknamMHbIx 3aTpaT Ha MeauiHble popmaTbl B ceTsix Google (GDN) n Axgekc (PCA). N3 aTton cymmbl 12,9

MnH. gonnapos CLUA peanu3oBaHbl Ha nNnoLlagkax, KoTopble NpeacTaBnsinm y4acTHUKMA BCTPEYN.

Kupunn JlaweHko, CEO IAB Belarus B gekabpe B cBoeM koOMMeHTapum ans noprtana marketing.by
nporHo3aupoBars bornee cylecTBeHHOe CoKpalleHne pbiHka MeaunHon peknamel — 25% No CpaBHEHUIO C
2019 rogom. B TOM uncne onupasicb Ha OUEHKY pbiHka nepsoro nonyrognsa 2020, roe Habntoganoch
COKpallleHMe pacxodoB Ha MedUHYo peknamMy Ha 22%, a Takke yunTbliBast HENPOCTY CUTyaLuio BCEro

roga B benapycu n B mupe.

Mocne oueHkn pbiHka 3a Becb 2020bI rog Mbl BUANM HE Takoe cyllecTBeHHoe cokpaleHne — 10%. Mol
He Habnlogaem pesknx nageHnn, ckopee LMKNMYHOe ABMXKeHMEe. JTO CBA3AHO C MUPOBLIMWN TEHAEHUMSMMU,
roe MegunHasa pekriama cokpaTmnach MeHbLUe, Yem nobas gpyrasi n yeenuunna smgeonotpebnenune. O6
3TOM TakKke TOBOPWUIT MEXOYHAPOAOHbIN 3KCNepT WHTepHeT-peknambl Daniel Knapp Ha BeGuHape o
MMpOoBLIX TpeHaax B digital, koTopbii opraHndosana accoumaumsa IAB Belarus onst 6enopycckoro pbiHka B
nekabpe 2020.
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https://iab.by/
https://iab.by/webinardanielknapp2020/?future=all

